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ﬂ)'XOBHBIﬁ OIIBIT, HAKOIUICHHBIH 3a HCTOPHUIO YCJIOBCUYCCTBA U
BOIUIOILICHHbli"I B BHIC KYJbTYPHOIO, HAy4YHOro Marte¢puaja, B COB-
PEMECHHOM MHpEC HCIIOJIL3YCTCA, ITOMHMO npoyero, U s noJjy-
YCHHUA MaTepuaanoi‘t BbII'ObI. 3Haﬂuﬂ, CBSA3aHHBIC C FCHACPOM,
MPEACTABIAIOT COOOH CYLICCTBEHHBIH CIOCOO BIMSHUS HA IOTPCOU-
TCIBCKUE MMPCAITIOYTCHUS, B ITAHHOM Cllydyae, Ha YpOBHE FCHACPHOTO
SI3bIKa PCKJIAMBI. G IMMO3HLHH JIMHIBUCTUKHU AKTYAJIbHBIM SIBJISACTCS
H3YYCHHUE A3BIKOBBIX MCXaHM3MOB €0 KOHCTPYHPOBAHHS, a TAKKE
BHCA3BIKOBBIX (DAKTOPOB, OKa3bIBAIOIHX BO3ACHCTBHE HA STOT npo-
uecc. MHbIMH coBaMH, OOBEKTOM HAIIErO BHUMAHMS SBISCTCS
BBIICHCHHE OCOOCHHOCTEH NPOSBIICHUS, MADKHPOBAHHOCTH resaepa
B PCKIIAMHOM TEKCTE, BEPOAILHBIX H HEBEPOAILHBIX CPEACTB €ro
KOHCTPYMPOBAHHS, IKCILUIHIMTHO WIM MMILTHIMTHO OTPAKAKOIINX
TC€ WJIH HHBIC CTCPCOTHITHBIC (KOJUICKTUBHBIE) NPEACTABICHHS O NO-
BC/ICHMH, POJIH, CTaTyCe, KOTOPbIC IMPUIIHCHIBAIOTCS JKEHILHHAM W
MY>KYHHaM.

CospemenHble uccnenosarenu NI0JIaraloT, YTO peyYeBoe NoBee-
HHC MYXCHHH M JKCHLMH XapaKTEPH3yeTCs FEHACPHOM CIICUHHUKOM,
Y4CT KOTOpOH Heobxomum as sddextuBHOCTH KOMMYHHKAIUHU.
Pasnuuns Mexmy Myxckoii u xeHCKoi PCYBIO MPOABNSAIOTCH Ha
PasHBIX ypOBHsIX A3blka. Tax, )eHIUHHbI ropazao HalIC UCTIONB3YIOT
YMCHBIIHTE/bHBIE (OPMBI, IMOUHOHATIBLHYIO M OLCHOYHYIO JICKCH-
Ky JUId BBID&XKEHHsA rUNepOOIM3MpoBaHHOi dKkcnpeccuu. Peus mysx-
YHH «orpyb/eHa» JeKCHYECKHMH CPCACTBaMH, XapakTepusyercs

TCHACHUHMCH K TOYHOCTH HOMHHALHH, HCTIO/Ib30BAaHHEM TCPMHUHOB,
CTHIICTHYECKH HCHTPANbHON OLEHOYHO JICKCHKH, 3KCIPeCcCHB-
HBIX, OOBIYHO CTHIHCTHYECKH CHHXXCHHBIX CPEACTB, AKTHBHBIM
HCII0/Ib30BaHHeM Oaraxa NPOGECCHOHANTLHBIX 3HaNMi BHC cdephl
NPOGECCHOHANBHOrO 06U (1, c. 193].

[ennephbie paznuyns
LIHATHBHBIX pioB. Bospi
AOTOYCHHOCTD XEHILMH Ha

KacaloTcs ceMaHTHYECKHX noneii 1 acco-
a4, 10 CPaBHEHMIO ¢ MyKuHHaMy, cocpe-
CBOCM BHYTPCHHEM Mupe 06ycoBuBaeT
3anace clioB, OMMCHLIBAKOLIHX YyBCTBa,
OMOLMH, HHBIMH CJIOBaMH, HCPCAAOMX IMOLHONATLHO-TICHX OJ10-
Beka. A.B. Kupununa YTBEpXKAacT, yto
NoJIC BRITIAAUT Gonee 0000UICHHBIM N

«TYMaHHCTHYECKH My (npupona, ’KMBOTHBIC, IOBCCAHCBHAS KH3HB),
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JHme Ha FeHAEPHbIE NCCAEAOBaHMS g
TV peueBoro MOBEAEHNA MYXKUny
HAAbHOCTH >KEHLUMH M PALMOHaAR-
HaepHast crneuncrka noBeAeHug
oTUIMOB. OTmeydaeTcs, HTo B peCKAaMHO"f
3aBucuT OT reHaep 29X oTpaXaloTCs AaHHbIE CTCDGOI'MnbL APYroit
TeKcTe BO MHOTMX cayH i (popMMPOBa“”e onpeAeAeHHbIX CTepeoTy-
CTOPOHb, pekaama BAMiAane Ha pa3AnuHble reHAEpHbIE CTepeoTunyy,
nos. O6pauaercs BHM,, S exnaNe. Ha KOHKPETHbIX rnpumepax aHaAmsy-
BbISIBAEHHbIE ?1/)\:‘:; zAsngaMb" aApECOBaHHOM MYXKUMHAM 1M KeHWnHam,
pyetcs cneum

ycnewHocTb peKAaMHoﬁ KamraHum BO MHOIOM 3aBucur
OTmeuaeTcs, 4To

ecarta. Y
gryere d)aKTOFéi:BAa? pEKl\aMHblﬁ TeKCT, reHAepHbIN aCleKkT, peyesoe
KaoueBbi€ :

v uri.
noseAenue, reHaepHbiv crepeoT

Gpaiuaet BHUM
1cs 0cob6eHHO
MmaHue aMouno
q, 41O re

B cratbe aBTop (o]
q3bIKe. paccmarpmBalo
sKeHLmnH. YAeAs
HOCTU MY>KUMH.

-_—

dresses relevance of gender researches in lan-
havior of men and women are considered.The

; ionali men and rationality of men is paid. Gender
a“e".‘f'.o"bwh‘;'v?g:'32;22d2f:10gender stereotypes.lt is alleged that in the
:zsgrtl;ing texts in many cases reflectec_i these stereotypes. On the other
hand, advertising influences the formation ‘of certain stereotypes.The at-
tention to various gender stereotypes ldentlfle(.it.hrough advertising is paid.
On concrete examples specifics of the advertising addressgq to men and
women are analyzed. It is noted thatthe'success of an advertising campaign
in many cases depends on the accounting of a factor of the add.ressee.

Key words: advertising text, gender aspect, speech behavior, gender

stereotype.

In article the author ad
guage. Features of speech be

Makanapa aBTOp TIAAEri TFeHAEPAIK 3epTTeyAepAiH ©3eKTiAiriH
aHbIKTanAbl. Epaep MeH 9MeAAepAIH COMAeY MiHe3-KYAKbIHbIH epex-
LIEAIKTEpi KapacTbipblAaAbl. OMEeAAEepAIH aMoumst GiAAipyiHe xaHe ep-
A€DAIH YCTaMABIAbIFbIHA Ha3ap ayAapblAbiHaAbl. [eHAepAik MiHE3-KYAbIK,
€PEKLLEAIri reHAEPAIK CTEpeoTUNTepMeH GaiAaHbICTbI. bya crepeotun-
TEep >XapHama MOTIHIHAe KepceTiayae. backa aFbiHaH aAbin Kapacak,
XapHama Geariai 6ip crepeotunTepain KaAbINTaCyblHa AQ 8Cep eTyae.
Makanaaa xapHama apKkbiAbl aHbIKTaAFaH TYPAI FEHAEPAIK CTepeoTunTe-
PIHE Ha3ap ayAapbiraAbl. Epaep MeH alleasepre xoaaaHFaH >KapHaMaHblH,
EPEKLUEAIKTEDI HAKTbl MbICAAAAD apKbiAbI TaAAa@HFaH. >KapHaMaAblK,
HaykaHHbIH Tabbicbl kebitece appecar ece6i (hakTOpbIHA GaNAAHbICTDI.

Tynin CO3AEP: XapHama MaTiHi, reHAepAi acnexT, COMARY MiHe3-KYA-
Kbl, FEHAEPAI CTepeoTun.
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