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In article the author addresses relevance of gender researches ; .y
guage. Features of speech behavior of men gnd women are consi dEr::j lan-
attention to emotionality of women and rationality of men is paid. G .The
specific behavior depends on gender stereotypes.lt is alleged that ender
advertising texts in many cases reflected these stereotypes. On th in the
hand, advertising influences the formation of certain stereotypes $h0ther
tention to various gender stereotypes identifiedthrough advertising | o
On concrete examples specifics of the advertising addressed to fn IS paid.
women are analyzed. Itis noted thatthe success of an advertising ca;n and
in many cases depends on the accounting of a factor of the address paign
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MalfaAaAa aBTop TiAAEri reHAEPAIK 3epPTTEYAEPAIH  ©3eKTiAiri
aHbIKTaHAbI- Epaep MeH OMEAAEPAIH COMALY MIHE3-KYAKbIHbIH epeH
weAikTepl KapacTbipbiAQAbI. OieAAepAIH 3Moums BiAAipyiHe xoHe eK-
AEpAIH yanAblAbIFPlHa Ha3ap ayAapblAblHaAbl. [EHAEPAIK MiHe3-K M;:}
epeKwWeAiri reHAepAIK crepeoTunTepMeH GanAaHBICTbI. ByA crepeovm A
Tep >kapHama {ue.nmiHAe KepceTiayAe. backa >KarbiHaH aAbin Ka Cam
xapHama 6eariai 6ip CTepeoTMNTEPAIH KaAbiNTaCyblHa Aa acep ?WA:
g?::z:g\aa XapHama apKblAbl aHbIKTAAFaH TYPAI FEHAEPAIK crepeomme;
epeKweAiETzzy/?ap;bmaAbl. EpAep MeH areApepre >XOAAAHFaH >XapHaMaHbii
epexi Pi HaKTbl MbICaAAAP apKbiAbl TAAAAHFaH. JKapHamaAbik,
YKTy':i?:i eT:ﬁZIC.bI kebinece appecat ecebi (hakTopbiHa 6aNAAHBICTbI.
o, roaton cA-'r :p e»;:g:fwa MOTiHi, reHAEPAI acnexT, ConAey MiHe3-KyA-
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