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and fragmented policies. Addressing these challenges requires a concerted effort from the
government, private sector, and civil society to invest in sustainable water management, develop
robust infrastructure, and establish clear policies and regulations that promote responsible and safe
water tourism.

In conclusion, navigating the challenges in developing water tourism in Kazakhstan requires a
comprehensive and coordinated approach that balances economic, environmental, and social
considerations to ensure sustainable tourism development.

This work was carried out as part of research project No. AP09260144.

ACTPOTYPU3M: MAHI'BICTAY OBJIBICBIHIA JAMBITY )KOHE
YUBIMJIACTBIPY MYMKIHIIKTEPI

AnuioBa A.9.,
HypyJsi E. xerexminirimen
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e-mail: adilovaalina02@mail.ru

ACTpPOHOMHSUTBIK TYPH3M CasiXaTThIH €H jKac TYpJepiHiH Oipi 60w caHanaabl. OHBIH ©cCi
KeJle JKaTKaH TaHbIMAaJIBUIBIFBIHBIH ce0e0l — amaM3aT JaMybIHBIH OapiibIK JEpIIK Ke3eHIEpIiH/Ie
azamaap XYIIbI3Aapra Kapar, oapra Oip COTKE KaKbIH 00JTyFa THIPBICATBIH IBIFBIMEH TYCIHIIPLIEII.
AcTpoTypu3M/Ii apHaibl YHBIMIACTHIPBIUIFAH MapIIPyTTap, 00CEpBaTOPUSAIAFHI TYHT1 SKCKYpCHsIap
apKBUIBI /13, 0aKplIay YIIIH apHAibl Ka0IbIKTaIFaH OPBIHAAp/IA /1a )KY3€Te achIpyFa 00Japl. ONemM/Ie
MYH/JIail IeMaJIBICTBIH dJieyeTi OypbIHHAH OarallaHFaH.

Anaitna, Kazakcranma Typu3MHIH OyJ1 OaFbITBI oI JI€ TOJBIKKAHIBI 3EpTTEIMEreH,
YHBIMIACTBIPBIIMAFaH TYpAE Kajiblll Kenenl. by Gakpuiay anaHIapblHBIH, apHAWbl ®KaOIbIKTapIbIH
YKOKTBIFBI J)KOHE FapBIIIl aillaKTapbhIHBIH KaOBIK HBICAHAp PETiHIeT1 MopTeOeci HeMece KaparmaibiM
XaJIBIKTBIH aCTPOTYpU3M Kaliabl OiMereHireHe OaianbicThl. Al KasakcraH imki )KoHE ChIPTTaH
KEJYIIUIEep YIIH acTPOTYpU3M OaFbITBIH JaMBITYFa KaXKETT1 pecypcTapra ToibiKTail ue. COHIBIKTaH
1a, eNniMi3Zie TYPU3M HHAYCTPUSICBIHIA JIEMIIK TPEHI OOJIBIN €CENTEeIeTIH acTPOTYpU3M OaFbIThIH
YUBIMJIACTBIPY JKOHE JaMBITy OOMBIHIIA CYpaKTapblH HETI3re ajna OTBIPBIN, 3epTTey Ka)KeTTUIIri
TybIHAAY/A.

AcTpoTypiiap aAeManymibliap YHIIH KepeMeT TaOuraT OelHeciMeH >KOHE Ta3za ayachIMEeH
JICHCAYJBIFBIH KAKCapThIl, Kaja KapOaJbIChIHAH JeMallblll KYII-KyaTblH KaJlllbIHA KEJTIPETiH,
KYIIbI3IapFa Kapall TUIEK TUIeH, 9[IeM1 CypeTTep *KacalThlH OpbIH Kypy/bl Ke3zaei 1. Con Makcarra,
acTpOTypiiapbl  YHBIMAACTHIpY YIIIH MaHFbicTay OOJBICHIHAAFBl  KEPEMET  KOpiHICIMeH
epekieneHeTiH bozxkpipa maTkaiabl eTe Kojainbl nectuHanusa. OHBIH cebebi, MaHrbicTay
OOJIBICBIH/IA TYPU3M, COHBIH IIIIHJIE aCTPOTYPU3M/II JaMBITY/Abl KAMTaMachl3 €TE€TIH alTaplibIKTail
apTHIKIIBLIBIKTAp Oap:

aliMakThIH reorpadusuIbIK epeKIIeNikKTepl MeH TaOuFaThl, aTtam aWTKaHJa KalalaH ajlllak
OpHaJacKaH, opi JKapbIKTaHy JEHI el 0Te TOMEH IIAaTKAI HeMece Ka3bIK Jananap/IblH OOJIYbI;

HeT13r1 TypHUCTIK arbiHAapbl Oap enaepre >kakblHIbIFbl (TPACEKA Men Coaryctik-OHTYCTIK
KOIIK JIOMI3JepiHiH KUBUIBICBIHAA TYpFaH MaHbI3Abl OyblH O0ya OTHIpHIN, MaHFBICTAY 5 elIMeH,
O6ateicta — Peceit @enepanusaceiMer, ©O3ipOaiikaHMeH JkoHe VpaHMeH, OHTYCTIKTe —
TypkiMeHCTaHMEH KoHe IIbIFbIcTa — ©30€KCTaHMEH LIeKTece/1);

TPAHCHOPT KYpaJJapbIHBIH KOJDKETIMILIIrT (apHaibl >KOJI TalFaMalTBhIH KOJIKTep HeMmece
JDKANTEPAIH TYPUCTEPl 9p TYPJIi Kb ME3TUIJIEpiH/Ie TackbiMaliai aiy MyMKIHAIr);

KY3ABI3IApIbl HEMECE FapBINTHIK KYOBUIBICTapbl TaMalianayra, He Ooimaca Oakbuiay
KYprizyre reorpadusiIblK bIHFaHTBUIBIFBL;

ManrpicTay OONBICHI TYypH3MHIH 0Oacka Ja TYpJIepiIMEH TaHBIMAIJIBUIBIFEI JKOHE OCHIFaH
OaifIaHBICTBI TYPUCTEP/1 ©31HE KOIITEN TapTa OacTaysl, a1 0yi1 03 Ke3erinje Oipereit YChIHbIC peTiHAe
aCTPOTYpHU3M OAFBITHIHA JIET€H KBI3BIFYIIBUIBIKTHI TYIBIPY MYMKIHJIT1.
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Bo3zxpIpaHbIH TaHOpaMaJIaphbl KEPTiUTIKTI KOPHEKT1 OPbIH OOJIBIN TaObLIaaAbl, MYHAA TYPUCTIK
MH(PaKYPBUIBIM KOK, COHIBIKTAH Jaliaja, )ka0aibl )KaFaaiia YibIKTayFa apHaliFaH 0apiiblK KaKeTTi
xKaOJbIKTapMEeH casxarray KaKeTumri TyslHmaiael. OcChl koifa, TypucTepre bozKbIpaHblH Ke3
TapTapibIK XKepiaepiMeH Koca, COJ 9ceM TaOMFaT asChIHIA KYJAbI3apra Kapar, KepeMeT dcepMeH
Koca apHaiibl 2 ajamMAbIK TJIAMIIMHITIEH BIHFAUIBUIBIKTBI KAMTaMachl3 €Ty, aCTPOHOMHUS TYpaJlbl
nopicrep MeH actpodororpadusHel YHpeTy, KyIabl3Iapra Kapan Oarmapiaylbl KepceTy YIIiH
acTpoTypiap YHbIMIACTBIpYFa 90/1eH 001a/Ibl.

Ocpinaiinra, Ka3zakcTaHHBIH acTpOTYpH3M/Ii JaMBITyIa TOKIpuOeci oii Ae jKeTKUTIKCi3 Oosica
na, 6ipak MaHFrbpicTay OOJBICHIHBIH aclaHbl ©3re¢ aiiMakTap MEH eJjiepre KaparaHaa epekiie, opi
o/ieMi, KeNTereH MOKKYJIIbI3Iapbl )KaKbIHBIPAK KOPYTe MYMKIH/IIK O€peTiHIIr aifKbIH.

Kymbic Ne AP09260144 reursiMu 5x00achl asiChIHAA JKYPTi3UIIi.

THE IMPORTANCE AND ROLE OF QUASI-PUBLIC COMPANIES
IN TOURISM INDUSTRY DEVELOPMENT

Aitzhan G.A,,
scientific supervisor: Nuruly Y.
Al-Farabi Kazakh National University
e-mail: aitzhanova.g02@mail.ru

The tourism industry is one of the fastest-growing and most important sectors of many national
economies, as it provides numerous opportunities for economic growth and job creation. In this
context, quasi-public companies (QPCs) play a vital role in tourism industry development, as they act
as a bridge between the public and private sectors and ensure that the industry operates smoothly and
efficiently.

QPCs are organizations that are neither fully public nor fully private but are created and owned
by the government to serve a specific public interest or function. In the tourism industry, QPCs may
take the form of tourism boards, visitor bureaus, or destination management organizations. Their role
is to promote and market tourism destinations and products, manage tourism-related infrastructure
and services, and facilitate collaboration between the public and private sectors to enhance the
industry's growth and sustainability. It should be noted that tourism QPCs perform many important
functions for tourism industry development in a particular region, among which are such as:
Promotion and Marketing, Infrastructure Development, Service Quality Assurance, Collaboration
and Partnership, Research and Analysis, etc.

There are numerous successful examples where QPCs have significantly contributed to the
development of tourism globally and in Kazakhstan. Here are some examples: (1) VisitBritain: The
official tourism agency of the UK and a QPC that promotes tourism to the UK. VisitBritain works
with the private sector to market and promote the UK's attractions, events, and destinations to visitors
from around the world. Its marketing campaigns have been highly successful, helping to attract
millions of visitors to the UK and generating billions of pounds in tourism revenue. (2) Singapore
Tourism Board (STB) and (3) Dubai Tourism: QPCs that promotes tourism to Singapore and Dubai
respectively. They work with the private sector to develop and market tourism products and services
such as hotels, attractions and events, to visitors from around the world. The STB’s and Dubai
Tourism’s efforts have helped to establish Singapore and Dubai as Asia’s leading tourist destinations,
attracting millions of visitors each year. (4) Kazakh Tourism and (5) Astana Convention Bureau:
QPCs based in Kazakhstan and engaged in promoting domestic tourism. As well as the above-
mentioned companies, they work closely with the private sector to market domestic tourism products.
In addition, they are engaged in attracting foreign tourists to Kazakhstan and trying to create a
favourable image of the country. Thanks to the efforts of these QPCs, Kazakhstan's tourism is
gradually developing as a tourist destination in CA.
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