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Y CHIHBUIFaH MAIIIMETTEpre CyHeHe OTBIPBII, OYJI TAaKbIPBIN a3 3ePTTENreH KOHE OHJICIMEIreH
eKEeHIH KepeMmi3. Anaiiia, OCbIFaH KapamacTaH, TYPU3MHIH Oy TYpiHe IeTeH KbI3bIFYIIBUIBIK XKbIJIIaH
KBUIFA apThIN Keneai. by Typaisl KaKeTTi TYpUCTIK YCBIHBICTBI COTTI KaJIBIITACTBIPY YIIIH OCHI
MOCEJIeH1 MYKHUSAT 3epPTTey KaKeT. DKOHOMUKAIBIK TapTHIMIBUIBIKKA, SJIEYMETTIK MaHBI3/IbIIBIKKA,
COHJIaii-aK MayCBIMJIBIK CHIATTHIH OOJMaybl >KOHE KE€3-KEIreH eNje JaMy MYMKIHIIrT CHSKTHI
Oenrinepain 00JybIHA CylieHe OTBIPHII, anaTTap TYpU3Mi 1aMy OarbIThl PETiHAe €H 0aChM, COHBIMEH
KaTtap epekiie OarbITTapIbIH Oipi Ien KOPBITBIHIBI JKacayFa 00Ia bl

Kymopic Ne AP09260144 ¥putbIME K00aChI asiChIHA KYPTi3 UL

UMAHTAY-IITAJIKAP KYPOPTTBIK AUMAFBIHBIH TYPUCTIK-
PEKPEALIUAJIBIK 9JIEYETIH BAFAJIAY

9oairya C.A.,
Hypyas E. xerexuriiiriven
on-Papabu amvinoaevl Kazax yimmulk yHugepcumemi
e-mail: sultan.27.2002@mail.ru

Kazakcranma «TypHuCTIK MarHUTTEP» KOHE «TYPHUCTIK ©cy HyKTenepi» aemn atanatbia 100-mex
acTaM TaHbIMaJ TYpPHUCTIK HbicaHnap 6ap. EH MaHBI3[Ibl TYpHCTIK HbICAHAApbl IpiKTEy OOMNBIHIIA
KYMBIC OKYpPrizumm, ipikrey kpurepuitnept OoibiHma «TOII-10» anbikransin, Kazakcran
PecniyOnukachlHBIH TypUCTH(HUKAIUS KapTachl jkacaiafaH. HblCaHHBIH TYpUCTIK MarHuT peTiHIeri
Oipereisiiri »oHe TYpUCTIK aFbIHHBIH 9JIEYeTT1 6CY1, TAPUXU-MOJIEHU MaHbI3IbUIBIFbI CUSIKTHI IPIKTEY
kputepuiinepi Oonael. ComapawsiH KatapbiHga Mmanrtay-Illamkap KypopTTBIK ailMarbl ja Oap
(Kanpgpibaes, 2019).

NmanTtay-Ilankap KypopTTHIK aiiMarbl — €JIH COJITYCTIK aiiMaFbIHBIH KACBIPBIH Map>KaHbl,
«Kexieray» MEMJIEKETTIK YITTHIK TAOUFH MApKiHIH ayMaFbIH/a OpHAJIACKAH.

byriari TaHma TypucTiK aFbiH KbUIbIHA mamMameH 40 MBIH camapabl Kypaiabl. byn perrte
NmanTtay-Ilankap kypopTThiK aiimMarbiHbIH 2030 XbUIFa Kapail TypuCTIK aFbIM/IbI 280 MbIHFA JIeHiH
yiIFaiTy aneyeri 6ap. KypopTTelH Heri3ri namy aiiMakTapsl — yu keit: MimanTtay ke (ogemi apaiibl
Oap TyIIBI K6JT), OHJa aHa HeMipiik Kop mamuabl; [ankap ke (6ait opmanael JanAmadTer 6ap
TY3/1bI KOJ1), COHJIal-aK, AUBIpTAyIIBIK Kol (KIIKeHTal, Oipak OananapiblH CaybIKTBIPY OPTaJIbIFbI
peTIH/IC TaMHUTBIH €H KbUIBI KO).

ABTOPMEH KYPriz3uireH TYpUCTIK-PEKPEALUSIIBIK 9JIeyeTT1 Oaraiay >KyMbICTaphl /1a, TAHIAJIbII
OTBHIPFaH aMMAaKTBIH TYPHUCTIK PEKpealMsUIbIK OJICYEeTiHIH >KOFapbl €KEHMIIriH kKepcerTi. baramay
onicremeci kenecifei: TPO = (|TO| + |MTD| + |©2d| + |TUK)); mynna: TO — taburu paktop; MTD
— MozieHU-Tapuxu QakTtopiap; OOD — oneymeTTiK-3KoHOMHUKANBIK (dakTtopnap; TUK — Typucrik
uH(ppakypeUIbIMMEH KamTamachid eTityl (MampaeBa xoHe TamenoBa, 2020). Ocbl kentipuireH
onicreme OoiipiHma MManTay-Ilankap KypOpTTHIK 30HACHIHBIH TYPUCTIK-PEKPEALUSIIBIK dJI€yeTiH
Oaranay OOMbIHIIA 3epTTEy >KYMbICTaphl kyprizinai: Mmanray-1llankap KypopTThIK aiiMarbIHBIH
TPO = 44+6+311+631; TPO = 992 ymnaii.

AnpIHFaH MoiMeTTepAl 7 OayulgblK IIKajara ayblCThlpa OTBIPBIN, KeJecilied oneyerTi
ayMakTapblH JeHreiepin anpikTayra 6onaapl: 1 6amt (100-200 ymait) — oneyeri k0K aiiMak; 2 6an
(200-300 ymait) — oneyeti TemeH aitmax; 3 6am (300-400 ymaii) — oneyeri opraiiajjaH TOMEH aiiMak;
4 Gann (400-500 ymait) — oneyeri oprama aiimak; 5 6amn (500-600 ymait) — oaneyeri opramiagaH
&Korapsel aimak; 6 6amn (600-700 ymaii) — oneyeti xorapsl aiimak; 7 6amn (700-neH korapel) —
oneyeri ere korapel aiMak. Ocputaiina, Mwmanrtay-1llankap KypOpTTBIK aiMarbl TYpUCTIK-
PEKpeaIsUIBIK 9JICYEeT1 oTe KOFaphl aliMaK KaTapblHa Kipei.

Kopeita kenrenne, Wmanray-1llankap KypOopTTBHIK aliMarbl TYPUCTIK JECTHHALUS DPETIHE
Kejecl MYMKIHJIKTEpre He: Ta3a SKOTYpH3MJl JaMbITy; >Ka3fbl JieMalbicTap MEH JKaraxai
JIeMaJbIChIH YHBIMIACTBIPY; Ta3a SKOJOTHSUIBIK KOHAK Yilep cally; MHBECTULMUIApIbl TapTy;
HIBKA-HBIH CITyTHUKTIK JI€CTHHALUACH PETIHJIE JaMbITy. Al Texeylli (akropiap peTiHae Keieci
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Mocenenepi  arayra Oonaabl: aBTOXKOJAApABIH Hamapieirbl, Mwmanray, Illankap xkemnnep
KaranayJapblHbIH JieMajbICKa COHKec alaTTaHAbIpbUIMAybl, HEOMIp KOPJIApBIHBIH Aa3/bIFbI,
MapKETUHTTIK IapaiapAblH KOJIFa albIHOAYbI, TypOIepaTOpIap/IblH IMIKi Typu3Mre KoHu1 0eameyi,
TYPFBIHAAD apachlHAA CBHIPTKBl TYpU3M TaHBIMAIIBUIBIFBIHBIH apTybl. Ockl opaiina, VMmanray-
[ankap KypOpTTHIK aiiMarblH IECTUHAIMS PETIH/IE HAPBIKTA UITE€PIIETY CTPATETUSIIBIK JKOCTIAPBIHBIH
KeJecigeil OarbpITTapbhl YCHIHBUIAJBI: Olpereid KYHIBUIBIK YCBIHBICHIH jkacay; Mmanrtay-lllankap
KYPOPTTHIK 30HACBIHJA Callaibl JEMalbICKa KOJIAiIbl MH(PaKYpBUIBIM jKacaKkTay, MEMIICKETTIK
KOJIIayAbl KYIIEHTY, )KeKe HHBECTUIMSIIAP/IbI TAPTY; )KaH-)KAKThI aKIMapaTThIK KAMTaMacChI3 €TYy.
Kympic Ne AP09260144 ¥putbIME 5K00aChI asICBIHAA KYPTI3UTIL.

THE IMPORTANCE AND ROLE OF QUASI-PUBLIC COMPANIES
IN TOURISM INDUSTRY DEVELOPMENT

Aitzhan G.A,,
scientific supervisor: Nuruly Y.
Al-Farabi Kazakh National University
e-mail: aitzhanova.g02@mail.ru

The tourism industry is one of the fastest-growing and most important sectors of many national
economies, as it provides numerous opportunities for economic growth and job creation. In this
context, quasi-public companies (QPCs) play a vital role in tourism industry development, as they act
as a bridge between the public and private sectors and ensure that the industry operates smoothly and
efficiently.

QPCs are organizations that are neither fully public nor fully private but are created and owned
by the government to serve a specific public interest or function. In the tourism industry, QPCs may
take the form of tourism boards, visitor bureaus, or destination management organizations. Their role
is to promote and market tourism destinations and products, manage tourism-related infrastructure
and services, and facilitate collaboration between the public and private sectors to enhance the
industry's growth and sustainability. It should be noted that tourism QPCs perform many important
functions for tourism industry development in a particular region, among which are such as:
Promotion and Marketing, Infrastructure Development, Service Quality Assurance, Collaboration
and Partnership, Research and Analysis, etc.

There are numerous successful examples where QPCs have significantly contributed to the
development of tourism globally and in Kazakhstan. Here are some examples: (1) VisitBritain: The
official tourism agency of the UK and a QPC that promotes tourism to the UK. VisitBritain works
with the private sector to market and promote the UK's attractions, events, and destinations to visitors
from around the world. Its marketing campaigns have been highly successful, helping to attract
millions of visitors to the UK and generating billions of pounds in tourism revenue. (2) Singapore
Tourism Board (STB) and (3) Dubai Tourism: QPCs that promotes tourism to Singapore and Dubai
respectively. They work with the private sector to develop and market tourism products and services
such as hotels, attractions and events, to visitors from around the world. The STB’s and Dubai
Tourism’s efforts have helped to establish Singapore and Dubai as Asia's leading tourist destinations,
attracting millions of visitors each year. (4) Kazakh Tourism and (5) Astana Convention Bureau:
QPCs based in Kazakhstan and engaged in promoting domestic tourism. As well as the above-
mentioned companies, they work closely with the private sector to market domestic tourism products.
In addition, they are engaged in attracting foreign tourists to Kazakhstan and trying to create a
favourable image of the country. Thanks to the efforts of these QPCs, Kazakhstan's tourism is
gradually developing as a tourist destination in CA.

Despite the positive contributions of QPCs in the tourism sector, there are some existing
problems and criticisms regarding their activities. These include the following: (1) Lack of
accountability: QPCs may not be fully accountable to the public or the government, as they often
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