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Globalization actualized task of forming favorable public opinion and a positive image of our country. “Strategy Kazakhstan-2050” of the Leader of the Nation Nursultan Nazarbayev aims at promoting media resources of the state symbols and priorities: “What was called our Achilles heel - multi-ethnic and multi-confessional we paid to their advantage. We must learn to live in coexistence of cultures and religions. We must be committed to the dialogue of cultures and civilizations. Only in dialogue with other nations, our country will be able to achieve success and influence in the future”.

Types of achievements and national values ​​acquire a special status - one of the main information resources. Economic, political and socio-cultural aspects, of course, have a complex influence on the image of the country.
Foreign researchers have drawn a parallel between the branding and communications. They consider important concepts such as public policy, national identity, international relations, media and technology public relations. 

U.S. scientists W. Ollins and S. Anholt writes about the image of the state, the concept of "country branding" or "national brand."
The general perception abroad of the country consists of several components: tourism, exports, population, government, law, media, culture, history and traditions, investment and immigration.

Russian scientist Zamyatin D. determines the country's image as a "sustainable and diversified geographical representation, the main feature or characteristic is the desire to increase the complexity of the structure and powers, and the relationship of its basic elements." He describes the structure of the country's image as a "doll": the main image is hidden inside several "packages".
Indeed, the image implies a certain branching and production of secondary images.
The largest number of the "highlights" of the country, according to the author builds geo-cultural way, fine-structured and dynamic way of geography.

Image of the country necessarily includes ethnic component. Kazakhstan as a multinational state in this sense has held brand.
Geopolitical component of image in this case is defined as the deliberate and well-structured presentation of a specific geographical area, which includes the most vivid and memorable characters, symbols, images, and characteristics of some areas, regions, highlighting their features.

The identification of a specific geographical area: Sary-Arka, Seven Rivers, Altai, Mangishlak, Ulytau and other causes positive emotions in the Diaspora.
National symbols form also contributes to the creation of stable association with the country of origin of the brand. In Kazakhstan, the main activities and image policy in the political sphere are in the process of becoming. The legal framework for the formation of the image positioning and branding is basically formed.
At the same time, you need a clear management official means of mass communication in promoting a favorable image of the domestic and foreign market information dissemination. Meanwhile, personal blogs, social networks poorly tracked trends in the dissemination of information about the country. 

While ordering this type of work is vital in order to promote adequate, the creation of decent reputation Kazakhstan. There is evidence of distortion and lack of culture of using the flag, the coat of arms National Anthem or music. As a guideline: a strong professional community of media professionals and international alliances such as the European, could in Central Asia to ensure the development and support of national and regional broadcast media and mass communications.

Well-built image policy should be aimed at expanding and deepening economic, social, cultural and scientific relations with the Republic and abroad.
To ensure the attractiveness of tourism, development and support of internal resources necessary to develop tourism media plan to promote tourism potential of international and regional tourism exhibitions. Support for research activities for a culture of image and positioning of the republic, the scientific support of the program image policy, provision of scientific approaches to advertising and PR-activities of state bodies, public organizations, businesses, academic images will allow our Republic to be recognized in the world through its state symbols and priorities. Experience Singapore, Korea, Japan this is very useful.
 Human resource capacity to create the image and positioning of the Republic of Kazakhstan is largely dependent on the quality of educational activities, training, re-certification and staff training specialty "Public Relations". At this point, well established sets of bachelors at the Faculty of Journalism of the Kazakh National University named after Al-Farabi.
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