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kak B Oombmel crenenu Product Placement paccumran Ha QopmupoBanus uMHIKa, Ha pacckaze o0
omnpezeneHHBIX XapaKTePUCTHK ToBapa wiH ycnyru. B Gonbiueii crenenu Product Placement paccumnran Ha
cTaOMJIbHBIC KOMIIAHUM, KOTOpBIC IUIAHMPYIOT paboraTh HA 3TOM PBIHKE JIOJTOE BPEMs MJIM IIPOM3BOAMTH
J0JIrOC BpeMsA peKiaMHpyeMblii ToBap. B 3akoHoaarenscTBe monsTHe Product Placement otcyTeTByeT H
JIEKO MOKCT CYMTATHCA 3aNPENICHHOH CKPHITOH PeKIaMoi, TO ecTh (paKTHYECKH HeNeTralbHBIM OH3HECOM, B
urore 9ra QyHKIHsS ABisieTca HezakoHHOH. C KaXIBIM AHEM CTAHOBUTCS BCE CIIOKHEE M CIIOKHEE [PUBJIEYD
BHHMaHwue K pexname. TpagunuonHas pexnama B CMH tepsier cBOE BiauMsHHE Ha OTPEOHTENA M CTAHOBHUTCA
meHee 3(QdexTurHOH. Celidac MHOTME PEKJIAMUCTBI 03a4a4cHbl NpoOJeMoil moBbieHUs 3¢ EKTUBHOCTH
pekiambl. Pasropaercs KpM3HC TpaJUIMOHHBIX (OpM pCKIaMHBIX KOMMYHHKaMi. Y mnorpeburenci
pekiambl BeipaGoTaics ocoObli «<MMMYHHTET» MPOTHB HABA3YHBOH pekyiambl. Kak TOMBKO Ha TeleBHACHHH
HAaYMHACTCS PEeKJIaMa, MHOTHE TEJIe3PUTEIH NEPEeKIIIOYaloT KAHAIb!I WM BOBCE YXOIAT 3aHUMAThCS JPYTUMH,
Oonee BakHbIMH Aenamu. [lostomy, pexnamucram npuxoautcs Obith Beé Oosiee M300peTaTebHLIMH U
HaxoauTh HOBbIe, Oonee addexruBHbie GOpMBI peKIaMHBIX KoMMyHUKaumid. Product Placement —
HecrapjaprHoe M 3¢ QekTHBHOEC pemieHHe B cdepe peKIaMHBIX KOMMYHHKalMi, KOTOpoe HMeEeT
HCOTPaHHYEHHBIH TIOTEHIIHAJI H BO3MOXHOCTH JIJIA TIPHBIICUCHHA ayJHTOPHH K ToBapy, ycmyre. [lapagurma
"pa3BneueHHe-peknama’ He mpekpamaer cBoero modeanoro mectBus. B mamm aau Product Placement
MpEeBpaTHIICA B KOMMEPLHATH3HPYEMYIO KYJIBTYpY, KoTOpas npHodpelia OrpoMHYIO NOMyasSpHoOCcTs. K aToMy
peKJIAaMHOMY TIpHEMY Terepb NpHOEraloT MapKeTOJIONH M KYPHAIMCTBI, IHCATEIM M CO3JATEIH
KOMITBIOTEPHBIX WIP, 3Be3bl LIOY-OM3HECA, HONMTHKM M, KOHCYHO JKC — PEKHCCEPHl H MPOAIOCEPBL
CkpeITY10 pekiamy 3amcdaior B Guiasme oxono 80% spurenci. IIpu stom oxono 70% 3assuiM, 4ro Takas
pekinaMa MX He pasjapaxacT. [IpHMEpHO CTONBKO e 3pHTENeH CMOTIH BOCCTAHOBHTH IO TIAMSTH CIOXKET,
CBSI3AHHBIA ¢ TeM HIH WHBIM Op3HnoM. Tak kak Product Placement Bowien B Hauly X H3Hb ¥, HECOMHEHHO,
Oyner mpucyTCTBOBaTH B Heilt M nanbuie. EcTh Oonblias BEpOATHOCTb, YTO BBHIY YBCIHYCHHA MOTOKA
pexiaMbl U BO3MOKHOCTEH Uit noTpeOuTens usberarts 3TOrO MOTOKA, PeKiaMojaTe]d Bee GonbLie cTaHyT
ucross3oBars  Product Placement m npoune KOMMYHHKalMy, MO3BOJAIOLIMC JOCTHraTh KOHTakTa C
ayIUTOPHEHN.

B 3aBeplieHHe CTOWT OTMETHTB, YTO YUMTHIBAS AWHAMHKY pa3BuTus Product Placement B mupe, mMb
MOXeM C OOIBIIOH BepOATHOCTBI) MPEANOIOKHTh, YTO NPH COXPAHEHWH CYHISCTBYIOHICH IMHAMHKH
Pa3BHTHA OJKOHOMHKM CTPaHbl M IIOKYNaTCIbHOH CHOCOOHOCTH HAcelICHHA JIaTepalbHBIE KaHAJIBI
KOMMYHHMKALMI, K KOMM MOHO OTHCCTH H IPOAAKT-KOMMYHHKALMH, KOTOpble OyayT pasBUBaThCH,
npuoGperas Bee Oonee pasHoobpasHbie GopMbl.

Takoe pa3nooOpa3zue MO3BOJMUT OOECIEYHBATH ANECKBATHYH) KOMMYHHKAIMIO C LENEBBIMH TPYIITAMH,
YUHUTBIBasE OCOOCHHOCTH MX CTHIIA XM3HM C MHPOBOCHPHATHEM, MHHMMH3HUPYI) OTTOPIKEHHE PEKJIAMHEIX
cooOIIeHuii 1 BOBIEKas B IPYIKECTBEHHYIO cpeay OpeHja.

Shyngyssova N.T.
Professor of the department of UNESCO, International journalism
and Public Relations,
Tassilova A.
PhD of School of Journalism

THE PUBLIC DIPLOMACY IN A SYSTEM OF THE
WORLD COMMUNACATION THE OPINION OF PD

Today, diplomacy can not be unnoticed. There by the complex forms of governance in attracting new
groups, such as international organizations, multinational companies and international non-governmental
organizations. According to researchers in traditional diplomacy it comes to relationships of representatives
of the state and other actors the same time, public diplomacy is attempting to reach the civilian population
and informal groups, organizations and individuals in another country. However, the two concepts in the
form of traditional and public diplomacy should be linked to current political situation were fairly resolved.
Despite this, the fact remains that the exact public diplomacy comes from traditional diplomacy and basically
represents its further development.

Public diplomacy is becoming increasingly important in world politics as one of the effective tools, the
use of which contributes to the formation of "soft power" in international relations. The term "public
diplomacy" implies a technology aimed at building long-term relationships, protecting the interests of
national foreign policy and a better understanding of the values of their own state institutions abroad. Public
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diplomacy has a relatively long been regarded as one of the major foreign policy instruments, but the
semantic content of the concept is still ambiguous.

In the changed in the last decade of the geopolitical picture of the world under the influence of diverse
global processes, the subject of public diplomacy as an important additional tool to achieve foreign policy
goals of the state acquires special importance. In today's world, a huge increase in the number of "players"
involved in international communication. In these circumstances, public diplomacy has become an important
foreign policy resources, one of the most dynamic areas of world politics.

In fact, public diplomacy — a tool for long-term action rarely lets achieve desirable in certain situations,
but to create a favorable climate for foreign policy in general. Under public diplomacy meant different things
at times, and it is not possible to develop a comprehensive balanced strategy. Public diplomacy is mainly
aimed at a mass audience. It proceeds from the assumption that public opinion can have a significant
influence on their governments and political systems. Any kind of public diplomacy aimed at a specific
audience, this audience uses the appropriate language and imagery.

In 2005, the world started to understand the concept of "public diplomacy” ("Public Diplomacy"). The
First, let's tell what diplomacy is a foreign policy goal and abroad to carry out the tasks of the state of the
country in the context of the protection of the interests of the state is known to be the official government
bodies and special services. Many researchers gave a lot of concepts about public diplomacy "Foreign
Relations of Science", "The Art of Negotiating".

The definition of the term public diplomacy first identified in 1966 by Edward Gullion. Later this topic
in detail studied American political scientist, professor at Harvard University, author of the concept of "soft
power" Joseph S. Nye. According to his assessment, public diplomacy — one of the most effective methods
of capacity building of American "soft power". Central role in its implementation belongs to information
resources and control information flows. Public diplomacy is not just another advertising campaign, it
provides for, among other things, establishing long-term relationships that create an enabling environment
for public policy.

J. Nye distinguishes three dimensions of public diplomacy, on which the contribution of direct
government information to long-term cultural relationships.

The first and most necessary measures — a daily communication to which the explanation of the essence
of solutions in domestic and foreign policy. By this measurement also provides training to combat the crisis.
If there is a vacuum of information after an event to fill his haste others.

The second dimension — a strategic communication, which implies a focused discussion of the most
important US political order, much like a political or advertising campaign.

The third dimension of public diplomacy is the development of strong relationships with key individuals
over many years or even decades with the help of scholarships, exchange programs, training, seminars,
conferences and access to media channels. These programs develop what the American journalist Edward R.
Murrow once called the crucial "last step", i.e. personal communication with high confidence by the close
relationship [1].

Also Public Diplomacy implemented mainly through the mass media and communication, as well as
through a variety of cultural, educational, sporting and other events, educational exchanges are implemented
in full or partial state support in the country and abroad. This, above all, information programs, comments
and explanations concerning the most important decisions in the field of domestic and foreign policy and
intended to create a favorable public opinion and a positive image of the country abroad.

To give a more precise definition of public diplomacy is necessary to answer the question "What is
public diplomacy?" through more in-depth analysis of its component elements, for example who is an actor
in communication, for what purpose, how to target groups, and by what public diplomacy tools implemented.
The term actor outlines the actors who are either a natural person (individual actors) or collective (complex
actor). Consequently, the structure of public diplomacy actor comprehensive enough. Public diplomacy is to
the combined characteristics of the various individual and complex actors. These different actors should
influence their respective social subsystems, institutional structures, together accounting for their specific
interests. Their contribution to public diplomacy is not always corresponds to their established organizations.
The instrumental aspect of public diplomacy is fundamentally important in the following aspects. In order to
reach their target audiences, actors of public diplomacy not only have to carefully choose their strategy, but
also appropriately should choose its tools.

Followers of the new public diplomacy believe that not only exclusively government officials associated
with this phenomenon in practice. Along with the state-controlled embassies and national cultural institutions
have a large number of non-governmental organizations that are at a distance from the political constraints
can do their job. These institutions have a multiplicative potential embassies distribute the desired picture
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Aboroad. together with A wide tange of topies should bie o mabilize the popuiaion of anethes compamny, ot
example, in the arca of globalization, the environment and wildlife, free movement either in the field of
workers' rights. More communication agencies specialize in the ficld of public diplomacy that can influence
your creative to make a significant contribution to the development.

The place and role of public diplomacy based on the main directions of modern international relations,
challenges in the era of globalization and transnational cooperation, which, in turn, affect the modification
and transformation of diplomatic relations.

They are:

- Transformation of foreign policy in the globalization process, which leads to the emergence of new
types of diplomacy, the new format of relations;

- The leading role of the media and its impact on developments in the foreign policy of states, the
quality of alerts and the extent of its interest in the process of informing the international community about
the political intentions, actions and general foreign policy of the country;

- the role of power in international relations, the role of non-govemmental organizations, civil protest
movements, individual actors in the life of the state;

- transformatlon of the structure of international organizations, thelr competences in relation to the
country's sovereignty is, a common approach to the resolution of disputes concerning international law;

In conclusion, it is important to note that public diplomacy is not a substitute for traditional diplomacy,
and helps prepare fertile ground for the implementation of diverse official events in the field of forcign
policy cooperation. Public diplomacy is a humanitarian dimension of foreign policy and is a key element of
the new paradigm of international relations, aimed at solving urgent task of providing cultural and
civilizational compatibility of the modern world with the aim of liberalization and harmonization of relations
in the world.
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RS U e L P

«KMLAB» OKY-3EPTTEY 3EPTXAHACBI BASACBIH/IA FBLJIBIM,
BLUIIM BEPY ’KOoHE BUZHEC HHTEI'PAIIUACHI

I'. Cynaranbaena,
cascu pbIMOapbIHbll 00KmMopsl, npogeccop,
«KMlab» Konuxa Munonma ozvig mexnonozusnap
OKy-3epmmey 3epmxanacsl Meyzepyuici

OneM/IiK TON-YHHBEPCHTTEP/IETI FBUTBIM-OisliM Oepy-eHuipic ymrarausl YHICCIMI 3€pTTey YHHBEPCHTE-
TiHiH Herizi Gonem Tabputazel. 3epTTey YHHBEPCHTETI ¥BUIBIM MCH OUIIM YHJICCKCHIC FaHa KyaTTel Ja
aleyerTl Kyllke aiHananael. 3epTITey YHHBEPCHTETI >KaHa TCXHONOTMAJIBIK 0aza KoHe MEMIIEKETTIH
O10/DKCTIHE KYATBIH KapXKbUILIK aFbIHHBIH OaCTEl KapikKel Ke3i. 3aMaHayd 3epTTey yHHBECPCHTETIHIE FhUIBIME-
3CPTICY XKOHC 3IpACMEIK OHACYJICPAl MEMIIEKETTIK KONJAy KYH caHam apTHIT Kenedi. YHMBEPCHTCTTIK
3epTTeyJicp ©3 CJHIH OJCMHIH O3bIK TEXHOJOIHSIBLI JaMbIFaH €Acpi KaTapelHa eHyiHe bIKNaJd CTCTiH
aneyeTTi Kyml caHanajbl. OjeM sxahaH/Jachill, FRUILIMH OPTAaK KCHICTIKTEpP KYPBUIBI, arapTy/IbIH JKalllbi-
aJaM3aTThIK KYHIBUTBIKTaphl KAMTBUIFAH OpTa Kaiemracy ypaicinae KasakcraHHbl ©3 OpHEI, cascaThl
Oouybl THICTIIT — A9yipAiH Tanalbl, 3aMaHaHbIH canMarel. KazakTeiH en peringe, Kasakcranubln MemilekeT
peTiHAc OpHBbIH alKplHAayjna ga Oyrinrimid emec, epreHri OonalmakTeiH yieciH eHmijien Ocperin —
aKaJEMUSUIBIK Cascar.

Toyencis, aepbec IKOHOMHMKAIBIK KYPBUIBIM PETIHAC 3CPTTCY YHUBCPCHTCTI €MIMI3AIH 3KOHOMHKAIBIK,
ONEYMETTIK *KaFbIHAH JaMybIHA BIKIAT eTepiliK, HHHOBALMSUILIK k00ajiap eHAIPICKE KO TapTaThIH, OimiM,
FBUTBIM JKOHE OHIIPICTIH MIOFBIPIAHFAH TYNMKA3HIFEl Oonaael. Col yuIiH jA¢ KapKbUIAHILIPYALIH €H 0acThl
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