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Abstract

The aim of this study is to analyze the capac-
ity of the media to clearly and simply explain,
inform, engage and inspire local communities
(specifically on human rights issues, conflict
prevention, migration, accountability and cor-
ruption) through traditional and new media,
the level of professional standards of journal-
ists (traditional and new media) and the media
development perspectives in 3/5 year in four
Central Asian countries (Kazakhstan, Kyrgyzstan,
Tajikistan and Uzbekistan).

This study also analyze the level of interac-
tion between media, young policy experts, civil

society organizations and government in the
Kazakhstan, Kyrgyzstan, Tajikistan and Uzbek-
istan: strength and weaknesses, civil society,
media and experts' policy impact on the coun-
try level, government credibility on the a) medis;
b) civil society (NGOs); ) experts' expertise and
policy researchers.

The data was collected through online sur-
vey questionnaire on Survey Monkey and face-
to-face in-depth interviews with journalists in
four countries. Collected quantitative data was
analyzed using SPSS24 and qualitative data was
analyzed through discourse analysis.

Research questions d?

RQ1: What is the capacity of the media to
clearly and simply explain, inform, engage and
inspire local communities (specifically on human
rights issues, conflict prevention, migration, ac-
countability and corruption) through traditional
and new media in Kyrgyzstan, Kazakhstan, Uz-
bekistan and Tajikistan?

RQ2: What is the level of collaboration be-
tween media, young policy experts, civil society
organizations and government on key issues in
Kazakhstan, Kyrgyzstan, Tajikistan and Uzbeki-
stan?

RQ3: What is the interaction between media,
young policy experts, civil society organizations
and government: strength and weaknesses, civ-
il society, media and experts' policy impact on

Methodology

the country level, government credibility on the
a) media; b) civil society (NGOs); ¢) experts' ex-
pertise and policy researchers in Kyrgyzstan, Ka-
zakhstan, Uzbekistan and Tajikistan?

RQ4: What is the level of professional stand-
ards of journalists in Kyrgyzstan, Kazakhstan,
Uzbekistan and Tajikistan?

RQ5: What is the impact of new media as a
source for objective and accurate information
for citizens in Kyrgyzstan, Kazakhstan, Uzbeki-
stan and Tajikistan?

RQ6: What are the media development per-

spectives in 3/5 year in Kyrgyzstan, Kazakhstan,
Uzbekistan and Tajikistan?

This study uses both quantitative and quali-
tative research methods. The data was collected
through online survey questionnaire on Survey
Monkey and face-to-face in-depth interviews
with journalists in four countries. Collected
quantitative data was analyzed using SPSS24
and qualitative data was analyzed through dis-
course analysis.

The inquiry draws on a survey of journal-
ists conducted in February-March 2018. All in
all, 251 journalists were surveyed who work in

major mainstream media outlets (to include TV,
radio, print and online) in four countries. In Ka-
zakhstan 79, in Kyrgyzstan 43, in Tajikistan 43
and in Uzbekistan 86 journalists were surveyed.
We conducted face-to-face survey interviews
with total 35 journalists in four countries using
snowball sampling method. In Kazakhstan 9, in
Kyrgyzstan 6, in Tajikistan 10 and in Uzbekistan
10. Face-to-face in-depth interviews were also
conducted with 6 experts in Central Asia.
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KAZAKHSTAN
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Overall 41 journalists took part in
the survey in Kazakhstan.

Male

64,6%

Female

35,4%

o @ Vo
Na? 35,3% 241%

radio magazine
7,6% 2,5%

Which media do you work at?

news
agencies

16,5%

newspapers

21,5%

other
2,5%

Frequency

Valid Online news website 20

TV 19

Newspaper 17

News agency 13

Radio 6

Magazine 2

Other 2

Total 79

Percent Valid Percent Cumulative
Percent
25,3 25,3 25,3

...... 241 241 494
...... 215 215 709
...... 165 165 873
....... 76 76 949
....... 25 25 975
....... 25 25 1000
..... 1000 1000

More than quarter (35,3%) of respondents
work in online news websites, about quarter
(24,17%) work in TV and more than one fifth
(21,5%) work in newspapers and 16.5% work

in news agencies. About half of respondents
(49,4%) work in private media and more than
quarter (27,8%) work for governmental media.




Which media do you work at?

Frequency Percent Valid Percent Cuprgruclsr:ltve
Valid Private 39 49,4 49,4 49,4
| ~ Governmental 2 278 278 772
nternational 14 177 177 949
Other 4 5,1 5,1 100,0
Total 79 1000 1000

Which social networks do you use?

22?99

Facebook Twitter Instagram YouTube Odnoklassniki.ru

93,7% 39,2% 35,4% 20,3% 51%

Media in Kazakhstan use social networking  Kazakhstan also use social networking sites ac-
sites actively, majority of respondents indicat-  tively. They most popular social networking site
ed that their media have account on Facebook  among journalists in Kazakhstan is Facebook
followed by Twitter and Instagram. Journalists in followed by Twitter and Instagram.

From which sources do you get information for
your reports?

press P\ news reports news
releases YA from websites conferences
74, 7% Na? 54,4% 44,3%
people Facebook

32,9% 25,3%




According to results of in-depth interviews, most
Journalists in Kazakhstan get information and ide-
as for their news reports from government agen-
cies, press services of state bodies and press con-
ferences. They also get information and ideas from
social networks such as Facebook and Twitter but
they doubt this information and do not see these
sources as reliable information source.

Journalists in Kazakhstan state that there are
two options for them in choosing topics to write
about, first topics that they can write about and the
topics that are not desirable.

In Kazakhstani media the choice of topics do
mostly by editorial board. They mostly cover vis-
its of political leaders, internal policy and changes
that occur in power structures and state bodies.

Press releases are still the major informa-
tion source for journalists’ news reports in
the country followed by websites. News con-
ferences are the third most popular source of
information for news reports of journalists in
Kazakhstan followed by people. Among social
networking sites Facebook is the most fre-
quently used source of information for journal-
ists’ news reports in Kazakhstan.

Where do journalists get information and ideas for their

news reports?

There are many sources from which we can extract data. They are information of government
agencies, press conferences and social networks. If | watch international news, | prefer proven sources.
But mostly | watch the news feed via Twitter and Facebook. When we search for information through
the social networks we are faced with unveri ed data, in this case through social network is not worth
taking information. You can just take the idea and double-check. If the information is published on
someone’s page it is not necessary to believe. It is best to take what is said and double-check if the

information is of interest to you.

Where do journalists get information and ideas for their

news reports?

The founder of the «Evening Almaty» is the Akimiat of the city, in connection with which, rst of all,
the state order is executed and the content is formed, according to the media plan developed in'its
framewaork. The sources of information are press services of state bodies, private organizations, other
media, as well as personal contacts of journalists, which allow creating an exclusive.




Where and how do you check given information?

press AN news reports news
releases WY from websites conferences
81% ? 43% 38%
people Facebook

31% 1,3%

As for the fact checking methods, most jour-
nalists in Kazakhstan check given information
from press releases followed by websites and
news conferences. We also asked journalists
about their motivations for choosing the pro-
fession of a journalist, to which they answered

that “Opportunity to help people in their daily
routine”, “Diverse and lively work”, “Chance to
influence on public a airs”, “Chance to meet dif-
ferent people” and “Get a stable job” are the
main have motivations that made them to be-
come a journalist.

How do editorial boards decide on the choice of topics

for the news?

Maybe there is something in the priority or there maybe it depends that your tasks have certain. It

seems to me that it depends on the direction.

Our direction is mostly political, economical and social.

At us in a priority the internal policy well here all as to an internal policy that occurs in power
structures any changes. All that happens between the state structures is different changes, all this in
priority. Just now we write a lot about possible scenarios of power in Kazakhstan, we consider this

topic very important.

How do editorial boards decide on the choice of topics

for the news?

As usual, collectively on the meetings, we quickly discuss everything. But | only deal with cultural

topics. Usually | protect them, as I can.




The main five motivations that made them
become journalists in Kazakhstan

M=3,84; SD=1,32 “Opportunity to help people in their daily routine”

/
M=3,69; SD=1,27
A )

M=3,64; )
SD=1,45

M=3,59;
SD=1,31

O “Get a stable job”

During the survey we asked journalists
about their opinion regarding the effective-
ness of their coverage of the issues related to
human rights, corruption and ecology. Journal-
ists think that their media is effectively cover-
ing the issues of “Human rights” and “Ecology”.

However in-depth interviews revealed that
media in Kazakhstan do not cover effectively
human rights and corruption issues because
they face obstacles in covering these prob-
lems and they believe that the influence of
journalism in Kazakhstan is not as strong as

they wished it was. Journalists have covered
environmental issues in Kazakhstan, for in-
stance, ‘mountain resort Kok Zhailau” but
they do not know whether the protection of
the environmental issue is effective.

According to most of the in-depth inter-
view respondents’ opinion there is not enough
investigative journalism in Kazakhstan and
most media do not conduct journalistic in-
vestigations, because journalism in Kazakh-
stan is a pro-governmental journalism.

It definitely does not influence, but why? The influence of journalism is weak. At any time the ma-

terial can be removed.

Now, journalism pro-government or... There are some more or less web sites where you can read
normal materials. Most newspapers have a low rating. We do not have public journalism. Now all
the journalism is in the social networks. Well, sometimes it allows 31 channel or ZonaKZ. Many pub-
lications even Ratel (now closed), and 365 Info often fall into the «yellow» press.




Collaboration of media in Kazakhstan with:

"Experienced experts” In-depth interview results showed
that in Kazakhstan most news in me-
dia are state news and journalists cov-
er the topics if they are related to state
bodies. Kazakhstani journalists sepa-
rate NGOs from civil sector; they think
that NGOs are not civil sector. Most
media in Kazakhstan rarely cooperate
with NGOs. However, the communi-
cation of NGOs is more active online,
which brings to positive results. For in-
stance, the protection of children who
: "Narrowly specialized experts’ have been subject to violence or pro-
SD=134 viding medical support to sick children.

“National government bodies”

“Regional public authorities”

“Local government bodies”

This
h

irst, at the discretion of the editor-in-chief. Secondly, this is the internal policy o
omething that will be event on a national scale.

Journalists in Kazakhstan believe that the Journalists in Kazakhstan believe that the
media coverage influences MORE: media coverage influences LESS

“Resolving social issues
at the community level”

"Resolving social issues
at the family level”

O Political decision-making
M=2,96;
SD=1,31

In-depth interview , , , , ,
results showed that ortunately, we do not influence since we do not write on this topic.
journalists in Kazakh- Gt‘ve that with appropriate funding you can send journalists on
stan think that their usi rips so that they cover the topics of ecology, or life in the coun-
influence on deci- tryside, and all this in a multimedia format. There are «shots», there are
sion-making process peop/e{ only money and a little knqw/edge are nefeded in the.a a
and changes in the collection of this kind of information. We can write storytellin li

legislation is limited of the NGO if this will be interesting for people. Why not?

"Activities of public or-
ganizations and activists” ! |
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Anexpertfrom CAstatesthatthe cooperation between mediaand state bodiesare not suf-
ficientandthatthereisthemechanismofcooperationandtrustforeachotherisstilldeveloping.

Unfortunately, the cooperation of state bodies and the media is not at the level that should be.
First of all, there is no mechanism of cooperation and trust for each other. In the post-Soviet space,
the attitude to the media has old shades. State bodies have different ways of referring to the media.
There are people who are positive, because they are informed and can say something about their
industry. In any case, according to the Law on Mass Media of RK, they must provide an answer within
a three-day period, but now they want to extend this term.

The MOST important functions for journalists LESS important functions for journalists

in Kazakhstan:

in Kazakhstan:

“To advocate for
social change”

“Encourage tolerance
and cultural diversity”

“Give people the opportu-

nity to express their views”

“Report things as they are”

“Provide an analysis of

“Transfer of a positive
image of political leader-
ship”

“Be the opponent of the
government”

“Support for public

policy”

current affairs”

In-depth interview respondents
think that the journalist's role in
solving social, economic and po-
litical problems in the country is
not on a proper level, because of
criminal prosecution of journalists
for their publications. They believe
that journalists in Kazakhstan do
not have enough power and their
influence is decreasing.

o “Business monitoring
M=3,96; and verification”
SD=1,24

They invite you to a press conference, make a loud
Statement, and in fact, something completely dif-
ferent -happens, and often enough, and not always
possible to check, that is, the fact checking does not
always work until you come, so you come back emp-
ty. And sometimes you can pull out the news. Once |
went to one court, promised something, but nothing
happened. Suddenly, an arguing took place in the
courthouse. People were unhappy. Well, the journal-
ists wrote about this incident.
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According to in-depth interview respondents
views, now there are not enough independent
newspapers and TV channels in Kazakhstan and
the space of activity of so called “independent” me-
dia is extremely limited and continues to decline
because state financing of media and media law
do not allow media to publish critical materials. Ac-
cording to respondents, there is self-censorship in
Kazakhstani media and journalists are working on
state orders therefore they fulfill the order of state
interests first. They think that they can write on any
topic they want, however such materials are not al-
ways published.

Journalists in Kazakhstan evaluate the work
of Private online news service, News broadcast
by private media and Mass media as a whole
as good and the work of State news service of
the press and Broadcast news by state media
as satisfactory.

The main barriers and threats for high quality journalism

in Kazakhstan

"Insufficient financial
resources”

State intervention
in the media

"Concentration of
media”

“Censorship”

Insufficient voca-
tional training

Journalists in Kazakhstan think that they would never

approve the following in their work:

“Do not protect the confidentiality of the source”

“Publication of information with unchecked content”

“Getting money from sources”

“Use personal documents, such as letters and photos without permission”

“Put pressure on unwitting informants to get information”

12



According to an expert from Kazakhstan, the independent media in their country is limited:

In my opinion, in Kazakhstan the space of activity of «independent» mass media is limited and
continues to decline. If we can talk about independent media here at all, there are facts of independ-
ent media such as independent “Uralskaya nedelya”, number of Kazakh media such as “Zhas Alash’,
“DAT", online media Kamshy.kz, Massaget.kz, Abai.kz, which raise serious issues. For example, it was
their courageous position that helped raise public opinion in defense of a divided family from China.

The main factors determining this development are:
- through system of state order;

- the formation of a legal framework in which mass media lose the opportunity to publish critical
materials (accusations of libel, incitement of various forms of social discord, unfair trials).

In general, to what extent are you optimistic
or pessimistic about the future of quality
journalism in your country?

Frequency Percent Valid Percent C%?(%':;itve
valig ~ Nether Optpl)r;SIZItll’;Igtcl)g 32 40,5 41,0 41,0
| Optimistic | 27 | 34,2 | 34,6 | 75,6
Pessimistic | 11 | 13,9 | 14,1 | 89,7
Very pessimistic | 3 | 7,6 | 3.8 | 97,4
Very optimistic | 2 | 2,5 | 2,6 | 100,0
Total | 78 | 98,7 | 100,0 |
Missing ' System ' 1 ' 13 '
Total 79 100,0

Almost half of journalists are neither optimistic nor pessimistic about the future of quality jour-
nalism in Kazakhstan. More than one third of journalists are optimistic about the future of quality

journalism in Kazakhstan.

The new law On Mass Media introduced a huge number of amendments, which strongly influence
the journalist. This and the criminal prosecution ... The influence of journalists decreases, we cease to
be the power. Now the journalist is in the service of the government. Previously, if a journalist is a «dog
of democracy», now his opinion is not always important. The law on the media does not always allow
you to collect information. Everywhere secrets, commercial, family, so... well... Personal position? Or
on the embrasure? | do not want to climb the embrasure, not at that age... I'm looking for options so
that people know the truth.

13



Networks have become the main sources of information and have caused a wave of public out-
rage. Or do you remember how the society reacted to the boorish behavior of the manager of restau-
rant in Kok-Tobe? It was also an example of an unjust social division of society! Also the network and
the former journalist of the commercial channel (KTK) brought this issue to its logical conclusion. The
restaurant manager was fired. It is very important!

Or the bold position of a journalist on Facebook pages where he tried to protect the ecological
situation in Almaty from the proposed construction of a mountain resort in the «Kok Zhailau» tract.

In your opinion, what will happen to your media
in the next 3-5 years?

Frequency Percent Valid Percent C%Zrtélsr:ige
Valid Becomes a multimedia 33 41,8 41,8 41,8
| Will go to online content | 21 | 26,6 | 26,6 | 68,4
| Without changes | 16 | 20,3 | 20,3 | 88,6
Other | 4 | 7,6 | 5,1 | 93,7
Will cease to be popular | 2 | 2,5 | 2,5 | 98,7
Will be closed | 1 | 1,3 | 1.3 | 100,0
Total 79 100,0 100,0

Regarding the future of media in the next 3-5 years, journalists think that media in Kazakhstan
will become a multimedia and will go to online content.

We are working on state orders, therefore, first of all, we fulfill the order of state interests, and we
leave ours for later. Sometimes you complain that you are not doing the most important job. In prin-
ciple, you can write on any topic. Only such material will come out or not, the big question.

14



What measures does your media take to adapt
to the new trends?

increasing the
representation in
social networks

481%

will become a will go to online
multimedia y'~ W\ contentin the
A next 3-5 years

41,8% et 26,6%

Experts from CA think that there is a transition of independent journalism to Internet, social
media.

In the main, there is a transition of independent journalism to the Internet, social networks and
online media. Sometimes social media form the agenda for state media. The main part of their audi-
ence consists more of youth and middle-aged professionals. Since the print media is regulated more
by the state; the more the online media sector is developing.

15



KYRGYZSTAN
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Overall 43 journalists took part in
the survey in Kyrgyzstan

Male

37,2%

O
ﬁ Ferale

62,8%

o Y @ N

na? 353% 41% 21,5% 16,5%

. radio magazine other

76% 2,5% 2,5%
Which media do you work at?
Frequency Percent Valid Percent Cﬂ::i':g,z/e

Valid  Online news websites 17 39,5 40,5 40,5
........................... Newsbé'p'é'rm BT B 233 . 238 B 643
........................... Newsagé'héym o B 116 . 119 B 762
................................ = . 116 . 119 B 88','1
........................... Magazme L 47 . 48 B 929
........................... L 47 48 B 576
........................... Rad|o B 23 24 B 1000
............................ Total L 977 . 1000 B
Missing System 1 2,3

Total 43 100,0

More than one third (39,5%) of respondents Majority of respondents (65,1%) work in private
work in online news websites, about quarter media and more than quarter (25,6%) work for
(23,8%) work in newspapers and 11.6% work governmental media.

on TV and another 11.6% work in magazines.
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Which media do you work at?

Frequency
Valid Private 28
Governmental 11
International 4
Total 43

Percent Valid Percent Cumulative
Percent
65,1 65,1 65,1
256 256 907
93 93 1000
1000 1000

Which social networks do you use?

Twitter

32,6%

Facebook

83,7%

Media in Kyrgyzstan use social networking
sites actively, majority of respondents indicat-
ed that their media have account on Facebook
followed by Twitter and Instagram. Journalists in

22?99

Instagram

32,6%

Odnoklassniki.ru

2,3%

YouTube

20,9%

Kyrgyzstan also use social networking sites ac-
tively. They most popular social networking site
among journalists in Kyrgyzstan is Facebook fol-
lowed by Twitter and Instagram.

From which sources do you get information for

your reports?
9 il 9
\VAYVA" o
76,7 % N 39.5% 39,5%
people Facebook
27.9% 23,3%
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According to the results of in-depth interviews,
Journalists in Kyrgyzstan mostly get information
and ideas for their news or reports from Internet,
from their colleagues, from social media, from
other media, from state agencies, from NGOs and
international organizations, from experts and re-
searchers, from eyewitnesses of events and from
friends and acquaintances.

The editorial decision on the choice of news top-

Press releases are still the major informa-
tion source for journalists’ news reports in
the country followed by websites. News con-
ferences are the third most popular source
of information for news reports of journalists
in Kyrgyzstan followed by people as source of
information for journalists. Among social net-
working sites Facebook is the most frequent-
ly used source of information for journalists'

ics is made collectively where each journalist offers news reports in Kyrgyzstan.

topics for news reporting to the editor. The choice
of the news topics is also made according to the
preferences of media outlets’ audiences. Media
outlets give preference to the news topics that is of
greatest interest to their audiences.

Of course these are social networks, newspapers. | prefer to buy a couple of our local newspapers
this New Faces, sometimes | read Arguments and Facts, Evening Bishkek, because you need to know
how journalism develops there. The third source of information is, of course, my colleagues jour-
nalists, and a large circle of my friends from NGOs and international organizations, as well as my
personal environment.

As a rule | receive information for my articles from the news. Social media sites all contribute to get-
ting inspiration. As a journalist, | consume media content every second. Accordingly, very many ideas
in my head appear, already reading the news, reading many materials, there are more questions than
answers. In addition, very much by profession | communicate with experts and various researchers.
As a rule, experts hold a very large array of data on a particular problem.

people media m Internet
76,7% 34,9% v\~ 20,9%

As for the fact checking methods, survey results revealed that most journalists in Kyrgyzstan

check given information from people followed by publications in the media and Internet.

We spend every morning a meeting with the editor-in-chief. And everyone offers his own topic,
about which he wants to write. The editor either agrees or makes his own adjustments. If the topic is
not interesting, the editor, arguing, explains that you should not write about it. Every journalist has his
own direction and according to this direction we write accordingly. But in most cases we go to events
every day and write about it either in full or in small news.

Probably according to the preferences of our audience. Of course, we will give preference to the
material that is of greatest interest to our target audience. This should also be spelled out in the edi-
torial policy.

18



The main five motivations that made them
become journalists in Kyrgyzstan

M=3,81; SD=1,11

M=3,60; SD=1,21

L

M=3,58; )
SD=1,31

M=3,55;
SD=1,31

We also asked journalists about their moti-
vations for choosing the profession of a jour-
nalist, to which they answered that the “Oppor-
tunity to help people in their daily routine”, “An
amount of money you can earn”, “The pleasure
of writing”, “Get a stable job” and “Involve peo-
ple in power to responsibility” are the main five

@)

“Opportunity to help people in their daily routine”
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“Involve people in power to responsibility”

motivations that made them to become a jour-
nalist. A few years ago, journalists were paid
not so high in Kyrgyzstan and they were com-
plaining of low wages, the results of our study
reveals that journalism is becoming a highly
paid profession in the country.

However the results of in-depth interviews
showed that journalists mostly cover human rights
and corruption issues rather than environmen-
tal problems because ecological NGO movement
in Kyrgyzstan is less developed and they prefer to
work with social networks more than with the me-
dia. Journalists think that their coverage of these
issues mobilizes people to make pressure on gov-
ernment to solve these issues.

According to results of in-depth interviews, most
journalists in Kyrgyzstan do not conduct journal-
istic investigations. journalists stated that unfortu-
nately not all editors understand the importance
of journalistic investigations and do not support
them. Also NGOs do not want to collaborate with
Journalists on conducting journalistic investiga-
tions because most of them are already disap-
pointed in journalists that they had covered their
problems superficially.

During the survey we asked journalists
about their opinion regarding the effectiveness
of their coverage of the issues related to hu-
man rights, corruption and ecology. Journalists
think that their media is effectively covering the
issues of “Human rights” and “Ecology.
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Every media in Kyrgyzstan somehow covers the topic of corruption, ecology and human rights.
These topics are very relevant topics. Therefore, every day, some media, including our agency, high-
lights these problems. If these power structures are based on their information about the detention
of a person suspected of bribery, we accordingly write about it. It is not possible to determine any
effectiveness, because absolutely all media write about it almost every day. | cannot say that this or

that agency covers this issue inefficiently.

Environmental problems we raise quite rarely, if only this topic in the mainstream. In the priority
we have the topic of corruption and human rights. We try to cover the topic of corruption; it is always
interesting for us. A lot of coverage of topics related to people with disabilities. This topic is in our top

- in a week two or three materials are exactly there.

Collaboration of media in Kyrgyzstan with:

The results of in-depth interviews revealed that
Journalists in Kyrgyzstan have a certain circle of
experts who are competent in specific fields, they
prefer to interview former employees, lawyers who
are neutral and well-trained and professional. Re-
spondents say that every journalist have a data-
base of different experts who have something to
say about certain topic. They also observe these
experts and track their activities because they
need to be sure that they are not changing their
positions quite often as it affects the reputation
of the media outlet. Usually the editorial stajff al-
ready has a formed pool of certain experts in dif-
ferent fields. However, journalists can go beyond
this pool and chose their own experts. In choos-
ing political experts journalists tend to prefer not
radical experts. Regarding the collaboration with
government, journalists stated that the state rep-
resentatives willingly agree to give interview.

According to in-depth interview results, gen-
erally journalists in Kyrgyzstan cooperate with
civil society organizations and activists frequent-
ly. They are open for collaboration with NGOs
and civil society organizations by attending their
events, publishing news articles on their activi-
ties, Interviewing them for specific reportages as
experts and specialists and also treating them as
a source of information. Respondents stated that
the quality of video and photo content provided
by NGOs are not always the best that is why they
are not appropriate for digital storytelling format
which is preferred nowadays.

“Experienced experts”

“National government bodies”

“Young experts”

“Regional public authorities”

“Local government bodies”

M=3,39;
SD=1,43

M=341;
SD=1,40

Journalists think that state-owned media cre-
ates the image of NGOs as foreign agents and oth-
er media creates an idealized image of NGOs that
they are honest. Journalists think that NGOs in Kyr-
gyzstan are too politicized and radical and do not
have neutral position. Journalists stated that they
would like NGOs to be independent, impartial or-
ganizations that care about their beneficiaries and
not about political issues.

According to in-depth interview results, journal-
ists in Kyrgyzstan think that the main problem of
NGOs in collaborating with journalists is a lack of
trust. Journalists do not trust NGOs because their
leaders are radical, not impartial, politicized and
biased and pursue their own personal goals, which
will damage the reputation of the media which co-
operates with them.
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We cooperate with NGOs on an ongoing basis, as they work on the topics that we have in our
priority: human rights, the protection of the rights of children and women. And we often appeal to
them. Sometimes they also address and write to us, they offer topics. We are in touch with them, and
we know what they are doing. And if something interesting happens, then we know it. Basically there
are three or four NGOs in the field that everyone knows. These are those well-known NGOs that have
established a bridge with the media, and for them this is not a problem.

Turning back, we see that today media cooperation with NGOs has become more mutual. Each
side both journalists and NGOs, saw the advantages in mutually beneficial cooperation, because
NGO sector has a lot of information reasons and this should be interesting for the public. Journalists
are always in search of very interesting information. If the information that the NGO possesses falls
under the interests of our target audience, then of course our publication will publish and work with
this material, as well as further build relations with this NGO sector.

Journalists in Kyrgyzstan believe that the Journalists in Kyrgyzstan believe that the
media coverage influences MORE: media coverage influences LESS:

“Resolving social issues at
the community level”

"Activities of public or-
ganizations and activists”

Changes in legislation

Resolution of social is-

Resolving social issues at sues at the country level

the family level”

O Political decision-making

“Political decision-making”

"Resolution of social issues o
at the country level”

However results from in-depth interviews reveal that journalists think that it is not possible to determine
effectiveness of their coverage and media has not worked out measures of effectiveness of their coverage yet.
Journalists also think that the interest in the topic of human rights by readers is not as high.

Effective coverage of the topic, in my opinion, is when it turns out to attract people’s attention, to
show from an unusual angle. So that has to evoke viewers’ feelings, emotions, to disrupt the viewer.
Many cases, when actions were taken, after the plot came out, that is, there is a reaction. For example,
we told the situation of a child who did not have a wheelchair, and his mother wore it in his arms. A
few days later, representatives of the Ministry of Social Development provided the child with a wheel-
chair. Sometimes responsible authorized bodies contact us to contact them, but not always. In some
cases they do not contact us. We can, therefore, even do not know. Especially we do not follow the
results, we learn about it by accident.
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We, journalists, with our publications, help to solve some problem. If we talk about social prob-
lems, we help people who are very hard at something (poverty, health care). Publications of journal-
ists writing to analysts on political topics also play a role in solving political problems. Politicians,
when reading our material, draw their conclusions.

Sometimes journalistic work becomes a catalyst for solving many social problems on the ground.

The MOST important functions for journalists LESS important functions for journalists
in Kyrgyzstan: in Kyrgyzstan:

“Be the opponent of the

"Encourage tolerance and ,
8 government”

cultural diversity”

“Transfer of a positive
image of political leader-
ship”

“Influence on public

L M=3,39;
opinion

SD=1,43

" H H H
Business monitorin
— 0 g

Provide news that attracts and verification”

a large audience”

“Monitoring and critical
study of civil society, such
as churches, NGOs, etc”

“Report things as they are”

“Providing recreation and
entertainment”

are the least important functions
for journalists in Kyrgyzstan.

“To advocate for social o
change”

In-depth interviews results
show that journalists think that

they reveal truth and try to tell I think it's positive, because the role of the media is to in-
truth which some people try form your audience in a timely manner, and raising impor-
to hide. However, they think tant media issues contribute to the fact that people, though
that journalists in the country indirectly, take part in solving the problem by creating infor-
have no real power to change mation pressure on the perpetrators of these problems.
something. It is people who can Firstly, we must always remember the principle of «do no
influence the state of the prob- harm.» Any journalist should understand that today you left
lem and solve it. Journalists’ this settlement where violence occurred, and the victim of vio-
main responsibility is to inform lence remains there. Therefore, it is important that your pub-
people about these problems lication does not in any way harm your hero, and also work
so that they can demand from with him and beyond.

government the solvation of

these problems.
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Journalists in Kyrgyzstan evaluate the work
of Private online news service, News broadcast
by private media and Mass media as a whole
as good and the work of Broadcast news by
state media, State news service of the press as
bad.

In-depth interviews revealed that TV journal-
ism in Kyrgyzstan is in crisis due to lack of trust
to public broadcasting TV Channel because of
state censorship on it and closing of several in-
dependent TV Channels. There is no TV Journal-
ism investigations that have impact on solving
problems.

Today in the media space of Kyrgyzstan, if we take television, as | work in this field, there are not
enough media outlets that make good, high-quality, professional content. Especially at the moment,
when the state channel has dropped its positions, due to censorship, due to the lack of good special-
ists, due to the fact that some channels were closed. Today, Kyrgyzstan’s television is experiencing a
big crisis. The media field is undergoing transformation and a turning point. Now there are practically
no good TV products. This applies to all areas, especially analysts. Now there are no analytical ma-
terials at all. And there are no materials that could be cited as an example of good journalistic work.

This is due to the current political situation, and once again with the fact that the media field is
undergoing a great transformation - several channels are closed, new channels are being opened.
In addition, recently there was a transit of power. There is no stable pattern of opposition, power. It
depends on political realities and resources - and we have poor resources.

The main barriers and threats for high quality journalism

in Kyrgyzstan

Insufficient financial
resources

Weak professional
ethics

Quality of journalis-
tic education

Market-oriented
journalism

Insufficient voca-
tional training
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Journalists in Kyrgyzstan think that they would never
approve the following in their work:

“Publication of information with unchecked content”

“Put pressure on unwitting informants to get information”

“Getting money from sources”

“Use personal documents, such as letters and photos without permission”

“Do not protect the confidentiality of the source”

In general, to what extent are you optimistic
or pessimistic about the future of quality
journalism in your country?

Frequency Percent Valid Percent Cl;)r:rucls;c]ig/e

Valid Optimistic 21 48,8 50,0 50,0
...................................... Pess|m|st|c B 12 B 279 B 286 B 786
........................ N e|theropt|m|st|cnor B 8 B 186 B 190 B 976

pessimistic

.................................. Veryopt|m|st|c B 1 B 23 B 24 B 1000
.................................................. Total 42 B 977 B 1000 B
i |v||ss|ng ............................... sy stem ........ 1 ............. 23 ....................
,,,,,,, Tota| 43 B 1000 S

Less than half of journalists are optimistic about the future of quality journalism in Kyrgyzstan.
About one third of journalists are pessimistic about the future of quality journalism in Kyrgyzstan.
Regarding the future of media in the next 3-5 years, more than half of journalists believe that

media in Kyrgyzstan will become a multimedia, about one third of journalists think that media in
Kyrgyzstan will go to online content.
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In your opinion, what will happen to your media in the
next 3-5 years?

Frequency Percent Valid Percent Ctér:ruclsiitve
Valid Will go to online con- 13 30,2 30,2 30,2
tent
""" Becomesamultimedia 13 302 302 605
""""""""" Willbeclosed 7 163 163 767
""""""" Without changes 7 163 163 930
 Willceasetobepopular 3 70 70 1000
................. Tota| . 43 ST 1000 B 1000

What measures does your media take to adapt
to the new trends?

Frequency Percent Valid Percent Cumulative
Percent
Valid Becomes a multimedia 22 51,2 51,2 51,2
Increases the rep-
resentation in social 15 34,9 34,9 86,0
B networks
Developlng. mqblle 5 116 116 97,7
................. applications =~ .~ T
Other 1 2,3 2,3 100,0
Total 43 100,0 100,0

The survey questions also asked journalists about the measures their media is taking in order
to adapt to new trends. More than one third of journalists indicated that their media is increasing
the representation in social networks to adapt to new trends.
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TAJIKISTAN

I— Overall 40 journalists took part in
E— the survey in Tajikistan

P o

Male

30%

Female

70%

news online news
newsgapers agencies websites
40% & 15% ? 12,5%

Which media do you work at?

o
12,5%

Frequency Percent Valid Percent CuPr:ruCI:r:itve
Valid Private 15 37,5 37,5 37,5
Govemmenta| B 12 e 300 ......... 300 BT 675
|ntemat|ona| B 11 e 275 ......... 275 BT 950

Other B 2 e 50 ......... 50 BT 1000

Tota| 40 e 1000 ......... 1000

Almost 40% of respondents work in private media and about one third (30%) work for govern-
mental media.
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Which social networks do you use?

Facebook

97,5%

Twitter

32,5%

Media in Tajikistan use social networking sites
actively, majority of respondents indicated that
their media have account on Facebook followed
by Twitter, YouTube and Odnoklassniki.ru. Jour-
nalists in Tajikistan also use social networking

22?99

Instagram

25%

YouTube

45%

Odnoklassniki.ru

70%

sites actively. They most popular social network-
ing site among journalists in Tajikistan is Face-
book followed by YouTube, Odnoklassniki.ru,
Twitter and Instagram.

From which sources do you get information for

your reports?

press P . news
releases WWW web5|tes° conferences
75 0% \= ¥ 52,5%

[

people

57,5%

Press releases are still the major information
source for journalists’ news reports in the coun-
try followed by websites. News conferences are
the third most popular source of information for
news reports of journalists in Tajikistan followed
by people as source of information for journal-
ists. Among social networking sites Facebook is
the most frequently used source of information
for journalists' news reports in Tajikistan.

50,0%

Facebook

55,0%

According to in-depth interview results, journal-
ists get information mostly from state agencies,
government bodies, official sources, government
representatives, and official websites. They also
get information from people, friends, colleagues,
from Internet resources. Mostly Editorial Board of
media choses the topics which should be covered
by media. They do selection of topics according to
relevance to their society and importance for their
community.
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From government sources, from society, while researching sources, in the process of studying some
topics and naturally from the Internet.

The source of information or ideas for can be as friends, acquaintances, passers-by on the Street,
officials: government representatives, law enforcement agencies, Internet resources.

Where and how do you check given
information?

publications in
people the media m Internet

90% 55% \ - 4 52,5%

As for the fact checking methods, most journalists in Tajikistan check given information from peo-
ple followed by publications in the media and Internet.

There are several portraits of our readers in the editorial office. When we offer topics, the criteria is,
then - how much news is interesting to our reader, and for which category it is interesting.

The most important factor for coverage of this or that news is its relevance to the society. Natural-
ly, this for our editorial staff is also a decisive factor in the choice of information.

We cannot choose news on the principle of «good news», «bad news». That is, there is no difference
in the fact that the news is criticized by someone, or on the contrary, puts out someone’s activity in a
positive light. The very fact that it is news is important to us.

The main five motivations that made them
become journalists in Tajikistan

M=4,02; SD=1,07

M=4,05; SD=1,15 “To fight injustice”

\ M=3,95; SD=1,13 /) O “Chance to meet different people”
M=3,92; / 0 4
\ sp=128 / O “Work for freedom and democracy
R
N O “Involve people in power to responsibility”




We also asked journalists about their moti-
vations for choosing the profession of a jour-
nalist, to which they answered that “To fight
injustice”, “My talent in journalism”, “Chance
to meet different people”, “Work for freedom
and democracy” and “Involve people in pow-
er to responsibility” are the main five motiva-
tions that made them to become a journalist.

A few years ago, journalists were paid not
so high in Tgjikistan and they were com-
plaining of low wages, the results of our
study reveals that journalism is becom-
ing a highly paid profession in the country.

During the survey we asked journalists about
their opinion regarding the effectiveness of their
coverage of the issues related to human rights,
corruption and ecology. Journalists think that
their media is effectively covering the issues of
“Ecology” and "Human rights”.

In-depth interviews revealed that journalists are

trying to cover these issues; however it is not hap-
pening properly and effectively because currently

the situation in country is not suitable for conduct-
ing journalistic investigations because of political
moment. Most journalists think that conducting
Journalistic investigations Is expensive, time-con-
suming and it is difficult to publish them in media.
That is why they do not conduct journalistic inves-
tigations in Tajikistan. The ones who conduct jour-
nalistic investigations have published them mostly
in foreign online news websites such as Fergana.ru
and Cabar.asia.

We are trying to effectively cover, not to the extent that, of course, we would like, but ... If possible,
we try to cover up. Now the situation is not the best, so you have to be reinsured. Some things can
not beilluminated at all. Because of the information vacuum, which is due to corruption. Because of

political moments ...

«We want to try experimenting with a hidden camera for a long time, but we do not have a» roof
to protect us after the airing of the materials. Environmental issues we also affect, after the passage
of a series of trainings, we learned to give new information (infographics, Google maps, cards): We
are developing a project to create video cards for human rights, we are waiting for the approval of

the state bodly.

Collaboration of media in Tajikistan with:

"Experienced experts” Concerning the col-

“National government bodies”

laboration of media
with experts, govern-
ment, NGOs and other
civil society organiza-

“Local government bodies”

tions, respondents be-
lieve that their media
is collaborating with

“Regional public authorities”

“Experienced experts”,
“National government

M=3,36;

bodies”, “Local govern-
ment bodies”, “Region-

“Civil Activists” al public authorities”

SD=1,35

®

and “Civil Activists”.
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In-depth interview results showed that most
Journalists do not collaborate with civil society or-
ganizations. They state that it is difficult for them
to get NGOs to talk in media because they refrain
from communicating with journalists. They say
that NGOs are not interested in collaboration with

Tod
p
/

media. Journalists think that NGOs are not willing
to give interviews to them. Also there are few ex-
perts in the environmental issues and economic is-
sues. Local experts are not specialized in a specific
field but try to be experts in every field.

it becomes difficult for us to find an opportunity to talk with NGO representatives. They pre-
rom communicating with the media. For example, | work as a journalist in Kulyab, and
to interview or ask to be an expert of an NGO, they refuse. | can not say anything about

other regions, but we have such a situation. They are not interested in cooperation, although it would
seem they need to be interested in our cooperation, which should cover their activities.

For the moment we are very closely cooperating. We once a month on the air talk with experts on

various topics. Sometimes they cover their activities through our radio, or we invite them to di
as a guest on the air and talk about migration, about divorce and other topics that concern lo
citizens.

Journalists in Tajikistan believe that the me-
dia coverage influences MORE:

Journalists in Tajikistan believe that the
media coverage influences LESS:

“Resolving social issues at
the community level”

“Resolving social issues
at the family level”

"Resolution of social issues @
at the country level”

“Changes in legislation”

"Activities of public or-
ganizations and activists”

Political decision-making O

In-depth interview results showed that respond-
ents think that journalists in Tajikistan have no role
in solving social, economic and political problems
in the country because state do not react to their
publications and does not answer their questions.
They think that the media have lost their role in so-
ciety and journalists refrain from covering serious
topics and stay on the sideline.

Journalists tend to blame NGOs for not under-
standing the importance of collaboration with me-
dia. They think that NGOs are simply working out
the money that they receive for the implementation
of projects and buying media for media coverage
of their activities.
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Quite difficult to assess. Sometimes when the question is solved, those who addressed us do not
come and provide feedback, of course, no. In the case of officials, when it comes to the Office of the
President, or, for example, the City Hall, the answer certainly comes.

More than two thousand people looked at my uranium materials after pouring into YouTube. De-
spite the fact that the administration of the region has changed, the reclamation of one of the large
object will continue this year.

Naturally. Earlier, as | said before, we have programs that are broadcast live with the participation
of experts from different sectors, such as officials from government structures or persons related to
a particular topic, and during the course of the program, students can call our editorial office and
ask questions or tell us about your problems. The guests of our program gave them aadvice or, if this
question concerned them directly, they promised to solve it. Our listeners then called us or came to
our office and told us that the problem had indeed found its solution. We now had ether in which, with
the help of an expert, we talked about what to do if your child does not have a birth certificate yet or if
you lost a birth certificate for your child, what are the first steps to which authority you can apply, etc.

The MOST important functions for journalists LESS important functions for journalists
in Tajikistan: in Tajikistan:

"Give people the oppor-
tunity to express their
views”

“Be the opponent of the
government”

“Influence on public
opinion”

"Be an outsider”

“Providing recreation

“Provide news that attracts and entertainment”

a large audience”

“Transfer of a positive
image of political
leadership”

“Encourage tolerance and
cultural diversity”

“Tell stories about the
world”

“Report things as they are”

For the past years the media has lost its role in society, but if we try, we can regain our Status.
Today, it's not a secret for anyone that journalists refrain from covering serious topics while staying
on the sidelines.”

Unlike in previous years, the situation has changed. Previously, the words of the journalist could be
said to be decisive. | do not know how in other regions, but in the Sogd region today it is slightly less,
since we have few qualified journalists, mostly young people who need to learn more. They are not yet
fully versed in the genres of journalism, and there can be no question of solutions to any other prob-
lems. In order that journalists can solve some problems, first of all, they should be aware of what they
are going to cover themselves. They must think what they are doing, why and what it will ultimately
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result in. Awareness of whether they can solve the problem with their material or, on the contrary,
aggravate it, does not prevent our journalist from doing it. However, nevertheless, we have journal-
ists who cover the problem and bring the case to a decision. | can say that in the percentage ratio
for today 40 to 60. In 40 percent of cases the role of the journalist in solving problems is important.

The main barriers and threats for high quality journalism
in Tajikistan

Journalists in Tajikistan evaluate the work of “News broadcast by private media”, “Private news ser-
vice” and Private online news service as good and the work of Broadcast news by state media, State
news service of the press and State service of online news as bad.

Journalists in Tajikistan
believe that “Insufficient
vocational training”

State intervention in
the media

Weak professional
Self- ethics

censorship Insufficient finan-
cial resources

Journalists in Tajikistan think that they would never
approve the following in their work:

“Publication of information with unchecked content”

"Getting money from sources”

“Use personal documents, such as letters and photos without permission”

M=272;
SD=0,45
“Put pressure on unwitting informants to get information”
M=2,64;
: T SD=0,66,
“Do not protect the confidentiality of the source” <>
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In general, to what extent are you optimistic
or pessimistic about the future of quality
journalism in your country?

Frequency Percent Valid Percent Cl;,'::i';?gle
valid Neither OPEZ‘S':T;EIQSE 19 55 47,5 47,5
Pessimistic 10 25,0 25,0 72,5
Optimistic 6 15,0 15,0 87,5
Very optimistic 1 2,5 2,5 97,5
Very pessimistic 1 2,5 2,5 100,0
Total 40 100,0 100,0

Almost half of journalists are neither optimistic nor pessimistic about the future of quality jour-
nalism in Tajikistan, quarter are pessimistic about the future of quality journalism in Tajikistan. Few

journalists are optimistic about the future of quality journalism in their country.
‘e influence some processes. Unfortunately, now issues are solved by publications on Face-
00 no one submits an application, does not try to protect their rights. Yes, often this does not

work, but the authority of scandalous media also needs to be earned, so that next time, it's.better
to bargain with you. And the moment with the arrest of Khairullo Mirsaidov: the questio e

ause of our toothlessness, we lost positions, once journalists were a force. After all, 8 years ago,

because we all forgot about it safely.

In your opinion, what will happen to your media in the
next 3-5 years?

Frequency Percent Valid Percent CL;)r:ruclsgtve

14 35,0 41,2 a1.2

16 40,0

11 27,5 32,4 73,5

6 15,0 17,6 912

3 75 8,8 100,0
34 85,0 100,0

6 15,0
40 100,0
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Regarding the future of media in the next 3-5 years, about half of journalists believe that media
in Tajikistan will go to online content in the next 3-5 years, more than one third of journalists believe
that media in Tajikistan will not change in the next 3-5 years.

What measures does your media take to adapt
to the new trends?

. increasing the . :
becoming a sme developing mobile
y-= N\ representation in

multimedia . applications
w social networks PP

55% 82 5% 32,5%

The survey questions also asked journalists about the measures their media is taking in order to
adapt to new trends. Journalists indicated that their media is becoming a multimedia to adapt to new
trends, increasing the representation in social networks to adapt to new trends.
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UZBEKISTAN

—

Overall, 86 journalists participated
in survey in Uzbekistan.

Male
(;‘ 58,1%
il
* Female
ﬁ‘, 41,9%
prooall ) Y N -
40% =4 15% a? 12,5% 12,5%
Which media do you work at?
Frequency Percent Valid Percent C%@;'::]itve
Valid Other 8 9,3 9,3 9,3
. Rado 5 =58 58 151
Online newspaper 20 233 233 384
TV 14 16,3 163 547
‘Magazine 7 8, 81 628
 Newspaper 18 209 209 837
Newsagency 14 16,3 163 1000
~ Total 86 100,0 1000
Which media do you work at?
Frequency Percent Valid Percent thjzwruclea;itve
Valid Other 2 3,5 2,3 3,5
B International 6 7.0 70 105
 prvate 42 488 488 593
Governmental 32 40,7 37,2 96,5
~ Total 86 1000 100,0 62,8
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Which social networks do you use?

e ¥

Facebook

87,2%

Instagram

32,6%

Media in Uzbekistan use social networking
sites actively, majority of respondents indicated
that their media have account on Facebook fol-
lowed by Instagram and Twitter. Journalists in Uz-

? 9

YouTube

19,8%

Twitter

27,9%

bekistan also use social networking sites actively.
They most popular social networking site among
journalists in Uzbekistan is Facebook followed by
Instagram and Twitter.

From which sources do you get information for

your reports?

press

, news
releases ‘ih vveb5|tes° conferences
58 1% ¥ 38,4%

[

people

25,6%

Press releases are still the major information
source for journalists’ news reports in the coun-
try followed by websites. People are the third
most popular source of information for news re-
ports of journalists in Uzbekistan. Among social
networking sites Facebook is the most frequently
used source of information for journalists’ news
reports in Uzbekistan.

19,8%

Facebook

19,8%

According to results of in-depth interviews,
Journalists in Uzbekistan get information and ide-
as for their news reports mainly from state bodies,
government agencies, employees of Khokimiyat,
information services of republican and local state
bodies. They also get information from civil society
institutions, people and Internet. Mostly editorial
boards decide the topics to be covered by media.
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From organizations, enterprises, government agencies and civil society institutions. Ideas for future
articles often appear after viewing media publications, social networks and receiving information
from press services.

| follow the implementation of reforms conducted in our country. Today, much attention is paid to
the environmental situation in the country. Therefore, | follow all the new resolutions of our President
in this field. Also | work with Navoi regional department of ecology and environmental protection. |
constantly follow the information on the Internet and participate in events held by the Khokimiyat of
Navoi region. | follow all the events on the Internet, as well as through other media.

Where and how do you check given
information?

publications in
the media m Internet

32 6% y="4y 33,7%

people

74,4%

As for the fact checking methods, most journalists in Uzbekistan check given information from
people followed by Internet and publications in the media.

Our staff is small. The newspaper is issued in 2011. We decide on the choice of journalistic ma-
terials, at the general meeting, which takes place every Monday. The topic of journalistic material is
selected from existing problems and current events in the region and in the city. Navoi region is an
industrial zone and therefore the issue of ecological situation here is very acute. Unresolved prob-
lems remain with the emissions of the Nitrogen Plant, the Mining Metallurgical Combine. According
to statistics, the incidence among the population in 2017 increased due to the deterioration of the
ecological situation in the city of Navoi and in the regions. Therefore, when choosing a topic for
newspapers, we proceed from the relevance of news and existing problems. journalistic materials are
prepared jointly with specialists, as well as on citizens’ appeals to the «helpline» of the Navoi regional
department of the State Committee for Ecology of Uzbekistan.
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The main five motivations that made them
become journalists in Uzbekistan

M=3,86; SD=1,04 “Diverse and lively work”

M=3,67; }
SD=1,28

M=3,61;
SD=1,16

O “The pleasure of writing”

During the survey we asked journalists about
their opinion regarding the effectiveness of their
coverage of the issues related to human rights,
corruption and ecology. Journalists think that
their media is effectively covering the issues of
"Human rights” and “Ecology”. In-depth interviews
revealed that most journalists in Uzbekistan do

not conduct journalistic investigations. Journalists
in Uzbekistan mostly investigate environmental
issues. Journalists in Uzbekistan do not conduct
Journalistic investigations because of a lack of jour-
nalistic potential (staff) and they produce very little
analytical materials.

Yes, we conducted investigative journalism on an environmental theme.”

Our newspaper addresses these issues very often and we as far as possible raise the problems of
corruption, environmental problems and often the problem of the right of people with disabilities.

Collaboration of media in Uzbekistan with:

Concerning the collaboration of media with ex-
perts, government, NGOs and other civil society or-
ganizations, respondents believe that their media
is collaborating with “Experienced experts”, “Na-
tional government bodies”, “Narrowly specialized
experts’, “Young experts” and “Associations”.

In-depth interview results showed that journal-
ists in Uzbekistan stated that their cooperate with
NGOs are not very good, because not all NGOs are

active. Journalists wait for being invited to their
events by NGOs and when NGOs initiate the co-
operation first. Mostly editorial office decides to
choose an expert or an NGO for an interview. Some
Journalists ask NANNOUz (National Association of
Non-Governmental Non-profit Organizations of
Uzbekistan) to suggest them an expert or NGO for
their interviews.
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Collaboration of media in Uzbekistan with:

"Experienced experts”

“National government bodies”

“Narrowly specialized experts”

M=3,02; “Young experts”
SD=1,37
M=3,00; Associations
SD=1,32,

Cooperation with NGOs is average. Since in the Namangan region many NGOs are not active.
Mostly we cover the activities of those NGOs that are active. In addition, the activities of public insti-
tutions, foundations, associations, unions, federations are widely covered. Sports federations are well
covered.

We do not have very good cooperation with the civil sector. Because not all NGOs are active. We
mainly cover the activities of active NGOs, they themselves take the initiative in this.

Journalists in Uzbekistan believe that the Journalists in Uzbekistan believe that the
media coverage influences MORE: media coverage influences LESS:

"Resolving social issues at
the community level”

“Resolving social issues

at the family level” Changes in legislation

"Activities of public organi-
zations and activists”

Political decision-making

“Resolution of social issues
at the country level”
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In-depth interview results showed that journal-
ists in Uzbekistan think that the media coverage of
these issues does little to help solve them and most-
ly do not always influence the solution of these
problems because the status of a journalist in Uz-
bekistan is very low. Journalists in Uzbekistan think
that the role of a journalist in solving social, eco-
nomic and political problems is not high because

all critical materials do not always get reaction by
state and in regional media critical materials are
never published. journalists think that the public’s
trust in media in Uzbekistan has been lost. They
also believe that now there are not enough journal-
ists in Uzbekistan who investigates economic and
social issues.

Coverage of these problems does little to help solve them, because today the status of a journalist

has fallen.

Publications do not always influence the solution of these problems. Given the fact that Denov
is one of the areas of the Surkhandarya region, all published materials affect the solution of these

problems, only within the district.

The coverage of these problems forms public opinion. Each article serves to ensure the protection of
the environment, the formation of ecological consciousness and ecological culture of the population.

An expert from CA thinks that the effective way is to publish experts' opinions and recommenda-
tions in online platforms and create public resonance on them then state officials will listen to them.

The only way that today is the most realistic for independent analysts is the publication of their
products in independent media and online publications. Moreover, social networks and Internet pub-
lications are becoming increasingly important - thanks to a large audience, attention to the commu-
nity, opportunities for greater resonance, both as for public and as for official structures.

Long-term series of publications in independent media. That is not a single publication, but a
whole campaign, which has been going on for several years. Dozens, hundreds of articles. It has an
effect. President Shavkat Mirziyoyev, about a year ago, cursing local media for lack of initiative, said
that he gets more information from the articles on the site of Ozodlik, than from them. That is, unlike
Islam Karimov, who did not understand the Internet and did not use it, Shavkat Mirziyoyev with a
computer «on you» and reads independent publications.
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The MOST important functions for journalists

in Uzbekistan:

LESS important functions for journalists

in Uzbekistan:

"Give people the oppor-
tunity to express their
views”

“Report things as

“Be the opponent of the
government”

“Be an outsider”

they are”

“Set the political agenda”
“Influence on public

opinion”

“Support for public
policy”

“Provide news that attracts
a large audience”

“Motivate people to
participate in political

“Support national develop- activities”

me ﬂt" SD=1,50

It all depends on the journalists themselves. If they are not corrupt, objectively cover all events and
problems of society; raise topical issues, then the public’s confidence in them increases. Unfortunately,
in the last 20 years this trust has been lost and today it is difficult, but it is gradually restored.

The role and place of journalists in society is great. Now, there are not enough journalists in the
country who investigate economic and social issues. Most journalists rely on politics, culture and
sport. Therefore, | want to note that the state should urge journalists to investigate economic and
social issues.

The main barriers and threats for high quality journalism
in Uzbekistan

Journalists in Uzbekistan evaluate the work of Private online news service, News broadcast by pri-
vate media, Private news service as good and the work of State news service of the press, Broadcast
news by state media, and State service of online news as bad.

Journalists in Uzbekistan
believe that “Insufficient
vocational training

State intervention in
the media

Weak professional

Insufficient finan- ethics

cial resources Self-censorship
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Journalists in Uzbekistan think that they would never
approve the following in their work:

“Do not protect the confidentiality of the source”

“Publication of information with unchecked content”

“Put pressure on unwitting informants to get information”

“Getting money from sources”

“Use personal documents, such as letters and photos without permission”

An expert from Uzbekistan states that there is some positive change in media freedom in Uzbek-
istan as state has expressed its political will that the press should be free on September 2016.

After Shavkat Mirziyoyev came to power, a year and a half ago, after the death of Islam Karimov,
the degree of media freedom, in my opinion, increased by 2-3 times. The laws that regulate the activ-
ities of the media remain the same, there have been no changes, but Mirziyoyev ordered not to inter-
fere with the work of journalists (or did not dispose of it and somehow made it clear that he was for
greater media freedom). And journalists began to write more boldly, even in the national news agency
UGA, the odious mouthpiece of the former regime, articles of critical content began to appear - never
before in the few decades of its existence. In social networks in general, complete freedom of speech
reigns. A year and a half ago this was not the case - the special services monitored and social net-
works, and the authors of too critical statements were summoned for interrogation to the police and
intimidated by the initiation of a criminal case (I know of several such cases). Now this is no longer.
However, the process is under way in the case of «political scientist Usman Haknazarovs - under this
pseudonym wrote a journalist Bobomurod Abdullayev, but here, most likely, it will be a leak of infor-
mation from the environment of the late President Islam Karimov (Abdullayev wrote articles based on
these leaks). Officially, the accusation against him and other defendants passing through this case
has not yet been filed, apparently, it will happen in the coming days.

Expert from Uzbekistan states that now the pressure on Internet news websites are less however
still the websites of Ozodlik and Fergana are still blocked in their country.

In Uzbekistan, pressure is now less. There is a category of local media under government control,
there is also a certain revival there: some discussions, analytical materials and critical information
began to appear. A very big barrier exists between government and independent media like Ozodlik
and Fergana. Their sites in Uzbekistan are still blocked. Other media outlets that write badly about
Uzbekistan will immediately block in Uzbekistan.
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Expert says that discussions on social media platforms are becoming more critical and open.

Very much. Since 2015, a website for discussing draft laws has been launched, even at the legis-
lative level it is reinforced that without evaluation and discussion the draft law can not be passed on
to the legislative chamber of Uzbekistan. Since 2016, the online virtual reception of the president has
been launched. Now this is one of the most effective and popular channels for solving problems. Also
in groups on Facebook people actively comment and write. More and more people are connecting
to the channels of the Telegrams in order to be aware of what is happening. Internet media are an
accessible and effective method of obtaining information.

In general, to what extent are you optimistic
or pessimistic about the future of quality
journalism in your country?

Frequency Percent Valid Percent Cl:)r:ruclsr:itve
Valid Very pessimistic 5 10,8 5,8 5,8
| Pessimistic | 6 | 12,5 | 7.0 | 12,8
Neither optimisjcic.nqr ' 20 ' 23,3 ' 23,3 ' 36,0
pessimistic

Optimistic | 38 | 44,2 | 44,2 | 80,2
Very optimistic | 8 | 9,3 | 9,3 | 89,5
Total | 86 | 100,0 | 100,0 | 83,7
News agency | 14 | 16,3 | 16,3 | 100,0

Total | 86 | 100,0 | 100,0 |

Almost half of journalists are optimistic about the future of quality journalism in Uzbekistan. About

quarter of journalists are neither optimistic nor pessimistic about the future of quality journalism in
Uzbekistan.

To democratize and liberalize journalism in the country, it is necessary to reform regional news-
papers, appoint young cadres as editors-in-chief to change the current situation, and introduce in-
formation and communication technologies into local media. In addition, it is necessary to certify
Journalists and editors-in-chief in local media.

The number of analytical and critical articles should be increased. It is necessary to raise the role
and status of a journalist in society. And also urgently to solve personnel questions in the sphere of
Journalism, as in the regional media young staff is not enough.
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The role of regional print media should be strengthened, attention paid to the state level on their
problems, especially on the improvement of the material and technical base and the provision of per-
sonnel. In addition, at present, the country is carrying out a large-scale work to eradicate problems
that have been in societies from the inside for many years. This is corruption, infringement of human
rights, economic and social problems. Thanks to the policy of our President, all this is gradually being
resolved and | very much hope that the role of the journalist will grow more and more.

In your opinion, what will happen to your media in the
next 3-5 years?

Frequency Percent Valid Percent CLlj:)rgrucljr‘gitve
Valid Other 3 3,5 3,5 3,5
| Becomes a multimedia | 27 | 31,4 | 31,4 | 34,9
Will cease to be popular | 2 | 6,4 | 2,3 | 37,2
Without changes | 11 | 12,8 | 12,8 | 50,0
Will be closed | 2 | 6,3 | 2,3 | 52,3
Will go to online content | 34 | 39,5 | 39,5 | 91,9
Total | 86 | 100,0 | 100,0 |

Regarding the future of media in the next 3-5 years, more than one third of journalists think that
media in Uzbekistan will go to online content in the next 3-5 years. About one third of journalists believe
that media in Uzbekistan will become a multimedia.

What measures does your media take to adapt
to the new trends?

go to online becoming a increasing the
content in multimedia AN representa-
the next 3-5 to adapt to www BRUeiNiSeleEl
years new trends A = 4 networks

39,5% 55,8% 36%

The survey questions also asked journalists about the measures their media is taking in order to
adapt to new trends. More than half of journalists (55,8%) answered that their media is becoming
a multimedia to adapt to new trends. More than one third of journalists (36%) indicated that their
media is increasing the representation in social networks to adapt to new trends.
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However expert from Uzbekistan is still skeptical about positive changes in country because these
changes are not institutionalized but based on the personal good will of the President and it may be
minimized and the situation will return to its previous state.

Returning to media freedom, | want to note that all the changes now happening for the better are
not irreversible, since they are based not on institutional changes, but on the personal good will of the
incumbent president Shavkat Mirziyoyev. That is, in a short time, all these changes can be minimized
and the situation will return to its previous state.

Expert from Uzbekistan states that Telegram is becoming increasingly popular among youth in
uzbekistan where they can create thematic pages and these thematic pages gradually replace the
field of officially registered censored media.

This is a very important source of public opinion formation. According to statistics, the majority of
Uzbeks are registered in the social network «Odnoklassniki», in second place by the number of users
- the network «VKontakte», the third - «<Facebook». The number of users using instant messengers - Tel-
egrams and others - is growing. There they create thematic pages, etc. These thematic pages gradually
replace the field of officially registered censored media, and in order to attract readers the latter has
to make more efforts, the competition for the attention of the audience necessary for the development
of freedom of speech takes place.

The influence of social networks is growing, because if not through local television programs, where
it continues with information, some problems or make critical assessments, and social networks pro-
vide such opportunities. Russian applications like Vkontakte or classmates were very popular at one
time, but now Facebook is growing in popularity and to some extent Twitter. We see some groups
being created for discussion, people in the country somehow became less afraid to speak out. This, of
course, affects the work of the media, and even the government notices this discussion. They do not
recognize this openly and do not quote, but influence is always felt. The trend now more to openness
has emerged, but it is in its infancy. For example, in Tajikistan there is a reverse process. In Uzbekistan,
we can expect further steps towards liberalization.

45



Comparative Analysis

Kazakhstan Kyrgyzstan Tajikistan Uzbekistan
Maior inf . Press releases Press releases Press releases Press.releases
ajor information | \yqpgjtes Websites Websites Websites
sources for news
reports News conferences | News conferences | News conferences | People
People People People Facebook
Where do you | Press releases People Publications | People Publications | People

Motivations to
choose journalism

“Diverse and lively
work”, “Chance to
influence on public
affairs”, "Chance to
meet different peo-
ple” “Get a stable
job”

money you can
earn’,

“The pleasure of
writing”,

“Get a stable job”
“Involve people in
power to responsi-
bility”

nalism”, “Chance
to meet different
people”, “Work for
freedom and de-
mocracy” “Involve
people in power to
responsibility”

check given infor- Websites in the media in the media Internet Publica-
mation? | News conferences | Internet Internet tions in the media
“Opportunity to
“Opportunity to help people intheir | . |“Diverse and lively
help people in their | daily routine, “To fight mj.us.tme " | work”, “Opportunity
daily routine”, “An amount of My talentin jour- | to help people in

their daily routine”,

“Chance to influ-
ence on public
affairs”, “Chance to
meet different peo-
ple” “The pleasure
of writing”

Journalists collab-
orate with

"Experienced
experts”, “Nation-
al government
bodies”, “Regional
public authorities”,
“Local government
bodies” “Narrowly
specialized ex-
perts”.

“Experienced
experts”, “National
government bod-
ies”,

“Young experts’,
“Regional public
authorities” “Lo-
cal government
bodies”.

“Experienced
experts”, “National
government bod-
ies”,

“Local government
bodies”, “Regional
public authorities”
“Civil Activists”

"Experienced
experts”, “National
government bod-
ies”, "Narrowly spe-
cialized experts”,
“Young experts”
“Associations”

Media coverage
influences more

“Resolving social
issues at the com-
munity level”, “Re-
solving social issues
at the family level”
"Activities of public
organizations and
activists”

“Resolving social
issues at the com-
munity level”,

"Activities of public
organizations and
activists”, "Resolving
social issues at the
family level”, “Polit-
ical decision-mak-
ing” “Resolution of
social issues at the
country level”

“Resolving social
issues at the com-
munity level”, “Re-
solving social issues
at the family level”,
“Resolution of social
issues at the coun-
try level” “Political
decision-making”.

“Resolving social
issues at the com-
munity level”, “Re-
solving social issues
at the family level”,
"Activities of public
organizations and
activists” “Resolu-
tion of social issues
at the country level”

Media coverage
influences less

“Changes in legisla-
tion”.

“Changes in legisla-
tion”.

“Changes in legisla-
tion” “Activities of
public organizations
and activists”

“Changes in leg-
islation” “Political
decision-making”
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Most important
media functions

"To advocate for
social change”,
“Encourage toler-
ance and cultural
diversity”,

"Give people the
opportunity to ex-
press their views”,

“Report things as
they are” “Provide
news that attracts a
large audience”

“Encourage toler-
ance and cultural
diversity”, “Influence
on public opinion”,
“Provide news that
attracts a large
audience”, “Report
things as they are”

“To advocate for
social change”.

“Give people the
opportunity to ex-
press their views”,
“Influence on public
opinion”, “Provide
news that attracts
a large audience”,
“Report things as
they are” “Encour-
age tolerance and
cultural diversity”

“Give people the
opportunity to ex-
press their views”,

“Report things as
they are”, “Influence
on public opinion”,
“Provide news that
attracts a large
audience”

“Support national
development”.

Least important
media functions

“Transfer of a
positive image of
political leadership”,
“Be the opponent
of the government”,
“Support for public
policy” “Business
monitoring and
verification”

“Be the opponent
of the govern-
ment”, “Transfer of
a positive image of
political leadership”,
“Business monitor-
ing and verification”,
“Monitoring and
critical study of

civil society, such

as churches, NGOs,
etc” “Providing rec-
reation and enter-
tainment”

“Be the opponent
of the government”,

“Be an outsider”
“Providing recrea-
tion and entertain-
ment” “Transfer of
a positive image of
political leadership”
“Tell stories about
the world"”

“Be the opponent
of the government”,

“Be an outsider”,

“Set the political
agenda”,

“Support for public
policy”,

“Providing recrea-
tion and entertain-
ment”,

“Transfer of a
positive image of
political leadership”
“Motivate people to
participate in politi-
cal activities”

Main barriers to
journalism

“Insufficient finan-
cial resources’,

“State intervention
in the media”, “In-
sufficient vocational
training”, “Censor-
ship” “Insufficient
vocational training”

“Insufficient finan-
cial resources’,
"Weak professional
ethics”, “Insufficient
vocational training”,
“Market-oriented
journalism”, “Qual-
ity of journalistic
education”

“Insufficient voca-
tional training”,

“Self-censorship”,
“Insufficient finan-
cial resources’,
"Weak professional
ethics”

“State intervention
in the media”

“Insufficient vo-
cational training”,
“Insufficient finan-
cial resources”
“Self-censorship”,

"Weak professional
ethics”

“State intervention
in the media”

Journalists would
never approve of

“Do not protect the
confidentiality of
the source”, "Pub-
lication of infor-
mation with un-
checked content”,

“Getting money
from sources”, “Use
personal docu-
ments, such as
letters and photos
without permission”

“Put pressure on
unwitting inform-
ants to get informa-
tion”.

“Publication of
information with
unchecked con-
tent”,

“Put pressure on
unwitting inform-
ants to get infor-
mation”, “Getting
money from sourc-
es’, "Use personal
documents, such as
letters and photos
without permission”

“Do not protect the
confidentiality of
the source”.

“Publication of
information with
unchecked con-
tent”,

“Getting money
from sources”, “Use
personal docu-
ments, such as
letters and photos
without permission”

“Put pressure on
unwitting inform-
ants to get infor-
mation” “Do not
protect the con-

fidentiality of the
source”.

“Do not protect the
confidentiality of
the source”, "Pub-
lication of infor-
mation with un-
checked content”,

“Put pressure on
unwitting inform-
ants to get informa-
tion”,

“Getting money
from sources”, “Use
personal docu-
ments, such as
letters and photos
without permission”
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Kazakhstan Kyrgyzstan Tajikistan Uzbekistan

What do you think

about the future | Neither optimistic Neither optimistic

. o S Optimistic I Optimistic
of journalism in | nor pessimistic nor pessimistic
your country?
Are you interested Interested Very interested Not very interested | Very interested

in politics?

Journalists of all four countries indicated that the major information sources for news reports are
press releases, websites, news conferences and people. Only journalists in Uzbekistan indicated that
Facebook is one of the major information sources.

As for fact checking, journalists of Kyrgyzstan, Tajikistan and Uzbekistan check given information
from people, publications in the media and Internet while journalists in Kazakhstan check given infor-
mation from press releases, websites and news conferences.

Journalists" motivations to choose journalism differ in all four countries. Journalists in Tajikistan
indicated “To fight injustice” is the most important motivation for choosing journalism. Journalists in
Uzbekistan and Kazakhstan indicated “Chance to influence on public affairs” as one of the motivations
to choose journalism. Journalists in Kyrgyzstan and Tajikistan indicated that “Involve people in power
to responsibility” was one of the motivations to choose journalism. “Work for freedom and democracy”
was one the motivations for choosing journalism for journalists in Uzbekistan.

Journalists in all four countries collaborate with “Experienced experts”, “National government bod-
ies”, “Regional public authorities”, “Local government bodies”. Journalists in Kyrgyzstan and Uzbekistan
collaborate with “Young experts”, journalists in Tajikistan indicated that they collaborate with “Civi/
activists”. Journalists in Kazakhstan and Uzbekistan indicated that they collaborate with “Narrowly spe-
cialized experts”.

For the question “Media coverage influences more” all journalists in four countries indicated that
media coverage influences more “Resolving social issues at the community level” and “Resolving social
issues at the family level”. Journalists in Kyrgyzstan and Tajikistan indicated that media coverage influ-
ences more “Political decision-making”. Except for Tajikistan journalists in all three countries indicated
that media coverage influences more “Activities of public organizations and activists”.

Journalists in all four countries answered that media coverage influences less the “Changes in legis-
lation”. Journalists in Uzbekistan indicated that media coverage influences less “Political decision-mak-
ing” and journalists in Tajikistan indicated that media coverage influences less “Activities of public
organizations and activists”.

Most important media functions differ in all four countries. “Encourage tolerance and cultural diver-
sity” is one the most important media functions in all three countries except for Tajikistan. “To ad-
vocate for social change”is one of the most important media functions in Kazakhstan and Kyrgyzstan
while “Support national development”is one of the most important media functions in Uzbekistan.

“Be the opponent of the government”is the least important function in all four countries. In Uzbek-
istan journalists indicated that “Motivate people to participate in political activities” and “Set the political
agenda” are one the least important media functions. Journalists in Tajikistan indicated that “Tel/ sto-
ries about the world” is one the least important media functions.

To the question “What are the main barriers to journalism?” journalists of all four countries an-
swered “Insufficient financial resources” and “Insufficient vocational training”.

“State intervention in the media” is one of the main barriers to journalism in all three countries
except for Kyrgyzstan. “Weak professional ethics” is one of the main barriers to journalism in all three
countries except for Kazakhstan. Journalists in Kazakhstan indicated that “Censorship”was one of the
main barriers to journalism in their country. “Self-censorship”is one the main barriers to journalismin
Uzbekistan and Tajikistan.
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Journalists in all three countries are “Neither optimistic nor pessimistic” about the future of journal-
ism in their countries except for Kyrgyzstan. Journalists in Kyrgyzstan are “Optimistic” about the future
of journalism in their country.

Journalists in all three countries except for Tajikistan are interested in politics, journalists in Tajik-
istan answered that they are not interested in politics.

Recommendations for Media B I

These recommendations are given to media of all four countries as they are important for the
development of media in all four countries.

It is necessary to create stronger communications between NGOs and the media;
to foster cooperation and trust between the civil society and the media;

to act as a watchdog by exposing corruption and help to promote good governance and ac-
countability by providing accurate, balanced and timely information that is of interest and
relevance to the public;

to carry out monitoring and advocacy work within state structures;
give voice to powerless groups and put pressure on public authorities;
to contribute to public engagement;

to diversify the sources of information for news reports;

to conduct vocational trainings for journalists on investigative journalism, data journalism, fact
checking;

to develop editorial policy and to follow it;
to use new media technologies and to teach journalists how to use them
to use social networking sites in order to reach wider audiences;

to do audience analysis and use gathered data to plan the media content and to improve the
quality of the media content;

to follow journalistic ethics and international standards;

to protect journalists from physical attacks and censorship from government and other con-
stituents;

to develop investigative journalistic reporting;

to collaborate with various experts (narrowly specialized, young, international, foreign, local,
regional);

to collaborate with civil society organizations to get various data and information from them
and to launch new media programs with them,;

to provide more freedom to journalists in choosing news topics and in reporting them;

to decrease self-censorship of journalists by taking measures about their security;

to report on foreign news;

to cover regional news about other Central Asian countries by providing reporters on ground.
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