
Phraseological units in English and Russian Languages used in business 

communication. 

Every language has phrases or sentences that cannot be understood literally. Even 

if weknow the meaning of all the words in a phrase and understand the grammar 

completely,the meaning of the phrase may be still confusing. Many clichés, 

proverbs, slang phrases, phrasal verbs, and common sayings offer this problem. A 

phrase or sentence of this type isusually said to be idiomatic. 

The objective of the article is to provide a general outlook of  English  

phraseological units in business discourses taking into account 

their communicative peculiarities. 
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