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It 18 kncnwn that the term "discourse” which is widaly used in modam branches of hu.
manitarian knowledgs is understood ambiguously even within one science, in paricu-
lar, in inguistics inwhich the doclrine abou a discourse was craated in an indpandent
paradigm of scientilic knawledge. Thus allocate broades and narmower approaches o
understanding of this phenomenon. In & broad sense the discowsa is the communi-
calive évent ococurring between speaking, listering {the obasiver, atc.) in the course
of communicalve action in & certain temporany, spatial context, This communicative
action can be speech, oral o writien, have verbal and nonverbal forms of exprassion,
emationally and in expressiva way pairted ar neutral, fo serve all spheres of life or 1o
function in strictly limited event and thamatically professional space.

Also tha issue of & discourse typology is ambiguously resalved. So, in one casas ha
garre and stylistc eritedion, in others - & form of communicative activity, in 1he third — a
functional and pragmatical orientation of communication. etc, (s@e about it is used ([1],
[£]. [3]. efc.), The business discourse is usually allecated wilkin a so-called instibational
discourse [4]

The instifutional discourse represents communication in the set framewark of tha
status and rale refations. In modern socisty there are following types of an institutional
descourse which received a certain research assessment: political, diptormnatic, admin-
istrative, lagal, military, pedagogical, religious, mystical, medical, businesa, advertizing,
sports, scientific, scenic and mass and informadion,

The institutionad discaurse is allocated on e basis of two backbone signs: PUrpOSEs
and participants of communication. Taking into account these signe it i necassary o
consider @ business discourse as a special type of communicative activity with the es-
pecially pragmatical purposes and special structure of participants of communication,
In it, B2 well a5 in any typa of a discourss, it is scoepled to allocate some JENrEs (Sea
(5]

Taking into azcount many aspects of the studied phenomanon, it is possible to say
nat the businese discourse is a system of the wsual and standard genres actual in
communication of experts in the fisld of management, marketing, aconomy. irade, busi-
ness, |ic, This discourse 18 reduced 1o the axamples of verbal and namerbal bahayior
which developed in sacialy in refation o the spheres of professional communieation
assigned to economists. It is also necessary to consider that i a business discourse
the rational and cultural aspect which ignoring cften leads o communicative faikiras,
sometimes — to the communicative confie is represanted vary essantial
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