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In modern market conditions reliable business cooperation is the factor that allows the company to take a 

firm position. Translation of negotiations is an integral part of the firm’s work. In order to form a positive 
opinion of the second party to the negotiations, the translation of the speech should be as adequate as possible, 
consistent with the original text. In the case of negotiations, except for two or more interlocutors, an interpreter 
shall be present to interpret the negotiations. 

The relevance of this study stems from the lack of study of the topic and the need to identify the features 
of face-to-face conversations and telephone conversations in the English-Russian language combination, 
Formulate a translation strategy for the negotiations to improve the quality of translation. Conversations can 
be translated in the following ways: face-to-face conversations, telephone conversations, teleconferencing, 
which in today’s world are increasingly conducted using modern technologies (e.g., proprietary Skype 
software). 

Negotiation is a communication activity in which participants enter into different relationships using 
different strategies. To a greater extent, this type of communication refers to the process of entering into 
business transactions or selling goods and means the exchange of skills in the areas of communication, 
production and money. 

Difficulties in negotiations often arise from differences in expectations, which are often due to differences 
in national cultures. Knowledge of the national specifics of the negotiations will help to avoid misperceptions and 
create a more favorable impression of the partner and establish a long-term partnership [1-3]. 

Next, we will briefly describe possible difficulties in the translation of the negotiations. The translator 
must choose a partner behavior from the very beginning of the negotiations. A translator may face a number 
of dilemmas, such as influencing the balance of power between the parties, maintaining a balance of power, 
or a slight shift away from one side. It is forbidden for an interpreter to take sides, let alone influence the 
negotiating process. In order to get more information about the attitude of the client and other people to this 
situation, the translator can use knowledge of nonverbal communication. Sign language proficiency is essential 
for a successful negotiation process [4, 15]. 

Nonverbal communication is intonation, tone, gestures and facial expressions, pauses and unspoken. It 
should be taken into account that nonverbal communication, intonations, tone, gestures are different among 
representatives of different nations, express different shades of meaning and therefore can be misinterpreted 
by less-than-familiar people. Therefore, in learning the language of any country, it is necessary to familiarize 
yourself with its culture, traditions, customs and to be able to correctly interpret and adequately convey all 
shades of meaning not only in verbal but also in non-verbal communication, if necessary explaining to the 
addressee, what exactly is meant by [5, 121]. 
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For the client to feel trust in the interpreter, his position must be natural. The best distance for the 
interviewer is no closer than 50 cm. If the client moves away, do not approach. It is better for the translator to 
speak with the same volume and speed as the client. If there are translation difficulties, a short pause is allowed. 

There are a number of translation difficulties which may occur during the negotiations: belonging to 
different cultures, lack of experience of the translator, incompatibility of the views of the partners, uncertainty, 
«blurring» of the message, failure of the communication, Ambiguity of the message, objective interference 
with communication, obscene speech. Some solutions to these situations may be proposed, such as a study of 
the cultural characteristics of both countries (intercultural communication), to be shared with the client prior 
to negotiations. If a message is not properly executed, an attempt should be made to clarify the addressee’s 
point of view.The interpreter should not be embarrassed by the fact that he did not understand the basic idea if 
it was incorrectly presented. In such a situation, an experienced interpreter can slightly improve the message, 
make it clearer and more logical, slightly edit it. In case of communication problems, the translator has 
practically no possibility to fix anything. It must be prepared in advance, through training in any environment. 
In the case of obscene, harsh remarks, the interpreter should clarify whether the above is indeed worth 
translating. In most cases, the customer will reconsider his statement and propose another option. 

The task of any negotiations is to find even minimum points of agreement, expand them, and reach a 
mutually acceptable compromise. The role of translation in this cannot be overemphasized [5, 123]. 

Translation of negotiations is a rather broad concept. Many factors influence the process, such as non-
verbal communication, etiquette, inter-ethnic characteristics. There is a distinct subset of negotiations where 
these factors play a huge role because the parties cannot see each other – telephone calls. It should be noted, 
however, that face-to-face translation and telephone calls have many common features. 

Telephone calls are a process in which participating groups and companies address various issues through 
discussions and consensus-building. It is not always possible to speak directly to a partner or client. By 
contrast, telephony ensures a continuous two-way exchange of information at any distance. Telephone calls, 
orders, requests, consultations, inquiries, and often telephone calls are the first step to concluding a contract 
[6, 135]. 

Business conversation, as a special kind of speech, has its own lexical-grammatical and stylistic 
specificity. He is required to observe the correctness, accuracy, conciseness and accessibility of speech, as well 
as the rules of official speech etiquette. All these factors must be taken into account in the transfer. 

A special feature of telephone calls is teleconferencing. When organizing a teleconference, it is possible 
not only to hear but also to see a partner. Teleconferencing, like any type of negotiation, has its own 
peculiarities and difficulties. 

There are certain rules that an interpreter is required to follow when interpreting teleconferences. These 
rules apply both to his conduct and to the technical equipment of the interpreter. It should be noted that the 
technical support of the translator is not only his primary task, but also the task of the customer, since it is he 
and his business that will suffer the most if the translation is not performed in a satisfactory manner or at all. 

Etiquette in telephone conversations plays a very important role, as it allows to establish contact and 
friendly relations with clients. Phone etiquette first of all includes the time for calls, as the addressee can get 
into an awkward situation by calling too soon or too late. It is necessary to take into account that even if the 
client does not see the person, he can hear his voice, reacts to the timbre, speed and smoothness of speech. The 
addressee may even understand whether the addressee is in a state of confusion, doubt, disagreement or, 
conversely, inclined to communicate. The peculiarity of telephone conversations is that if, in face-to-face 
conversations, it is likely to be corrected in the event of error or misunderstanding, it is much more difficult to 
do so in the transfer of telephone conversations.A positive aspect of telephone calls is that the customer has 
the opportunity to rapidly expand his business contacts and to enter new markets in other countries. 

The difficulties of telephone translation include the difficulty of perceiving information because of the 
accent, the vocal characteristics of the speaker, the inability to see a remote person, the lack of time to reflect 
on the translation of certain expressions, Ignorance of certain narrow terminology, vocabulary, poor 
communication quality, different time zones and so on. It is also important to respect the business ethics and 
ethics of the interpreter, which are often factors that directly affect the success of the negotiations themselves. 

In order to prepare for telephone conversations, the translator can find the necessary information on the 
Internet or get the necessary vocabulary in the dictionary. It may be necessary to clarify the required 
terminology, to review all abbreviations and clichés that are certain to be used during the negotiations. 

There are many difficulties the interpreter must be prepared for, for example, indoor noise at any end of 
the wire. Since an interpreter acted only as an intermediary, he could not change the situation, but could be 
trained for it. If there is a predetermined time, all parties are on time to communicate and the equipment is in 
order, but when, for one reason or another, communication may be cut off or a conflict may arise during the 
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negotiations, one of the parties may hang up without warning. Only an interpreter in such a situation can 
influence the outcome of the conflict, as pointed out by A.P. Strangerakin [7, 23]. 

As a rule, clients who resort to telephone calls are in a hurry because they want to save not only time but 
money. This leads to another difficulty in translation – the improper presentation of the message, namely, 
messy and illogical messages, misplaced accents, the presence of many specific terms and abundant 
information. Logical accents are very important in telephone conversations, as the interpreter cannot see the 
expression of the speaker, but can hear the tone of his voice. The mood and attitude of the customer in this 
situation can help the translator greatly. 

Strategy is traditionally understood as the ultimate goal of action. The objective is the intended result of 
the action that causes it. Before entering into negotiations, participants should have a clear idea of the 
objectives of the negotiations. Negotiation strategies depend on the culture, erudition and experience of 
negotiators [8]. 

Translation practice has long established the concept of translation strategy. It refers to the procedure and 
essence of the actions of the interpreter in translating a particular text. Sometimes in this case the concept of 
«action of the interpreter» is applied [9]. 

In turn, Sdobnikov V.V. believes that it is possible to propose the following definition of strategy: The 
translation strategy is the translation program, Formed on the basis of a common approach of the interpreter in 
the execution of the translation in the conditions of a certain communicative situation of bilingual 
communication, determined by the specific characteristics of the given situation and the purpose of the 
translation and, in turn, determining the nature of the professional behavior of the interpreter in a given 
communicative situation [10, 166]. The full situation needs to be reviewed to identify a strategy. If an 
interpreter has received an order from a firm or from a legal person / he must follow a number of rules that 
will help him to prepare for the negotiation and translation process in the shortest time and most efficiently. 

It can be assumed that nowadays almost every organization has an Internet site. Even if the interpreter 
received a request only for the translation of teleconferencing or telephone conversations, this does not mean 
that the rest of the information that concerns other areas is useless. 

It was necessary to find out which organization was involved in the forthcoming interpretation. To take a 
close look at the official Internet site of the organization, all materials presented on this site [11, 21]. 

Precision information is always something new, hard to remember. However, the greater the knowledge 
of the relevant terms in the negotiating process, the better the understanding of the economic context, the laws 
of the market, the freer the possession of the material, the faster the precision information will become basic 
information.The terms in English are very numerous, therefore, in addition to their knowledge and knowledge 
of the fundamentals of the economy, context (narrow and broad) as well as conjecture, the ability to navigate 
the situation is essential [12, 21]. 

Fixing and verifying the actual and precision information in the source language and the language of 
translation on the site materials is one of the main stages of pre-translation analysis. The following information 
should be recorded: full names, positions of officials of the organization / first persons of the company; names 
of structural units of organizations, press, official documents, etc.; major dates, stages in the history of the 
development of the organization /company; Main activities of the organization / company; other factual and 
precision information at the discretion of the interpreter [11, 21]. 

Translation of telephone conversations can be presented in different forms. It does not always appear only 
in the traditional form when using basic equipment. In practice, telephone calls can be conducted on the 
Internet using a webcam. Teleconferencing is a form of telephone communication. Please note that telephone 
calls can be accompanied by a presentation; this form of communication has as many advantages as the 
disadvantages. For example, if telephone calls are accompanied by a presentation over the Internet. The 
advantages are that the interpreter can receive the text of the speaker and the presentation in advance. Translate 
this information by selecting all terms and words in advance so that there are no difficulties during the 
negotiations. Moreover, if a firm prepares for a responsible event using a presentation, it conducts a number 
of preparatory meetings, rehearsals, in order to ensure that the negotiations take place at the appropriate level. 
Of course, the company also invites a translator to these meetings, because they understand the full role and 
responsibility he assumes. 

In such a situation, the interpreter has the opportunity not only to see the presentation, to communicate 
with the customers (and thus to note for himself the possible peculiarities of the speaker’s speech), but also to 
adapt to the working conditions and learn the equipment to be worked with. 

The downside is that if the interpreter translates the presentation and the speaker’s speech beforehand, 
there is no guarantee that everything will go on course. Unexpected questions from partners, reservations and 
changes in the speaker’s speech are points where an interpreter may find himself in an awkward position if he 
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blindly follows the text that was translated earlier. As a result, the translator may become nervous and perform 
the translation at a low level. Of course, this can happen if the interpreter has not seen the presentation. 

The decision to make a presentation should be based on its effectiveness. If it is only a means of self-
promotion, it is best to abandon it – this is the most inefficient kind of advertising [6, 139]. 

The independent search and selection of video fragments or audio fragments of telephone conversations 
and teleconferences is an important stage in the preparations. If the interpreter knows the identity of the 
speakers, it is possible to find relevant biographical materials in English and Russian, information about the 
peculiarities of speech / behavior of the speaker. Special attention should be paid to posts, names in the original 
language and the language of translation, and the main areas of work of potential negotiators.During the 
audition, attention should be paid to the active vocabulary used, the procedural and specific terminology, 
clichés, different accents and other features of the speaker’s speech. 

The main essence of business style is considered terms, precision information and cliché. Ownership of 
all three components is the basis and guarantee of success [11-13]. 

The following conclusions can be drawn from the above. Translation of conversations includes several 
forms: telephone conversations, face-to-face conversations, teleconferences. They are all characterized by 
some common linguistic and extralinguistic features, etiquette rules, nonverbal communication. Etiquette in 
all forms of negotiation is an important aspect. However, the level of etiquette should be higher in telephone 
conversations than in person, since it is the only way to form an opinion about the partner.Difficulties for the 
interpreter can cause difficulties, such as perception of information due to accent, speech characteristics of the 
speaker, inability to see the interlocutor, lack of time to reflect on the translation, ignorance of narrow 
terminology, vocabulary, poor communication quality, different time zones. It is also important to respect the 
business ethics and ethics of the interpreter, which are often factors that directly affect the success of the 
negotiations themselves.  

It is the translator’s direct task to adequately assess his or her abilities prior to the agreement on the 
provision of translation services. 

It can be concluded from the above that pre-negotiation analysis is an integral part of the preparations for 
the negotiations. By following these steps, the quality of the translation can be significantly improved. 

 
References: 

1.Internet resource: http://www.interlingua.su/ru, free. – Title from the screen. – Yaz. Russian (date of treatment 10/14/2011) 
2.Internet resource: http://www.legal-explanations.com, free. – Title from the screen. – Yaz. English (date of treatment 

10/18/2011) 
3.Popova Zh.G., Management in Russia and abroad. / Zh.G. Popova // Issue. 1., 2003. [Electronic resource]. – Access mode: 

http://www.mevriz.ru/articles/2003/1/1117.html, free. – Title from the screen. –- Yaz. Russian 
4.Mastenbrook V. Negotiations [Text] / V. Mastenbrook. – Kaluga: Publishing house of the Kaluga Institute of Sociology, 

1993. – 175 p. 
5.Chuzhakin A.P., Palazhchenko P.R., The World of Translation, or the Eternal Search for Mutual Understanding [Text] / 

A.P. Chuzhakin, P.R. Palazhchenko. – M .: Publishing house of Valent, 1997. – Р.120 – 148. 
6.Kuzin F.A., Culture of business communication [Text] / F.A. Kuzin – M .: Publishing house Os-89, 2000 . – Р. 133 – 141. 
7.Chuzhakin A.P., World of translation-2 [Text] / A.P. Chuzhakin. – M .: Publishing house of Valent, 1997 . – P. 104. 
8.Sheretov S.G. Vezhenie international negotiations [Text] / S.G. Sheretov. – Almaty: Daneker, 2004 .-- 155 p. 
9.Alekseeva, I.S. Introduction to Translation Studies [Text]: textbook. manual for universities / I.S. Alekseeva. – M .: 

Publishing house of the Academy, 2004 .-- 352 p. 
10.Sdobnikov V.V, Translation strategy: general definitions [Article] / VV, Sdobnikov – Irkutsk .: Bulletin of the Irkutsk State 

Linguistic University, 2011. – 165–172 p. 
11.Volkova T.A. Consecutive interpretation using multimedia technologies (for students of the English department) [Text] /: 

Cand. philol. sciences, associate professor / T.A. Volkova. – Chelyabinsk, 2009 . – P. 21. 
12.Chuzhakin A.P. The world of translation. Interpreting XXI. Sequel: practice + theory. Synchronous. – M .: R. Valent, 2002 

. – 232 p. 
13.Petrenko K., Chuzhakin A., World of translation-4 [Text] / A. Chuzhakin., K. Petrenko – M .: Valent Publishing House, 

1997. – P. 104. 
 
 
 

  



232 
 

МАЗМҰНЫ 
 

ТІЛ БІЛІМІ МЕН АУДАРМАНЫҢ  
ЖАЛПЫ ТЕОРИЯЛЫҚ ЖƏНЕ ЖЕКЕ МƏСЕЛЕЛЕРІ 

 
И.К. Азимбаева, С.А. Сайидова  
ҚАЗАҚ ЖƏНЕ АҒЫЛШЫН АНТРОПОНИМДЕРІНІҢ  
ЛИНГВО-СЕМАНТИКАЛЫҚ ЕРЕКШЕЛІКТЕРІН ТАЛДАУ ................................................................... 3 
И.Қ.Азимбаева  
ФРАЗЕОЛОГИЯЛЫҚ БІРЛІКТЕРДІҢ МƏДЕНИЕТАРАЛЫҚ  
БАЙЛАНЫСТАРДАҒЫ ОРНЫ ..................................................................................................................... 5 
М.М. Аймагамбетова  
ВНУТРЕННЯЯ ФОРМА ФРАЗЕОЛОГИЗМОВ В КОГНИТИВНОЙ ЛИНГВИСТИКЕ .......................... 9 
Г.Ш.Акимбекова, О.М. Əбутəліп  
ҚАРАПАЙЫМ ТІЛДІҢ ҚАЛА ТІЛІНДЕГІ АЛАТЫН ОРНЫ .................................................................... 11 
A. K. Akylbek  
GENDER PECULIARITIES OF MALE AND FEMALE LANGUAGE ......................................................... 14 
D.M.Anessova 
THE CATEGORY OF EMOTIVITY IN POLITICAL DISCOURSE .............................................................. 16 
Н.Т. Асанова, Г.К. Кенжетаева  
АҒЫЛШЫН ЖƏНЕ ҚАЗАҚ ТІЛДЕРІ ШЫҒАРМАЛАРЫ НЕГІЗІНДЕ МАҚТАУ МЕН  
ЖІГЕРЛЕНДІРУ БІРЛІКТЕРІН ҚОЛДАНУДАҒЫ ҰЛТТЫҚ ЕРЕКШЕЛІКТЕР ..................................... 19 
А.К. Асылбекова, Г.К. Кенжетаева  
ҚАЗАҚ ЖƏНЕ АҒЫЛШЫН ТІЛДЕРІНДЕГІ СОМАТИЗМДЕРДІҢ СЕМАНТИКАЛЫҚ 
 АСПЕКТІЛЕРІ ................................................................................................................................................ 22 
Г. К. Ахметов, Г.К. Кенжетаева  
«МАДАҚТАУ» МЕН «ЖАЗҒЫРУ» ЛЕКСИКАЛЫҚ БІРЛІКТЕРІНІҢ ҚОЛДАНЫЛУ 
ЕРЕКШЕЛІКТЕРІ (АҒЫЛШЫН, ҚАЗАҚ ТІЛІ МАТЕРИАЛДАРЫ НЕГІЗІНДЕ ..................................... 25 
А.Б. Əбдіғаппарова, Ж.Дəдебаев  
АБАЙ ПОЭЗИЯСЫНДАҒЫ САНҒА ҚАТЫСТЫ ФРАЗИОЛОГИЗМДЕР ЖƏНЕ  
ОЛАРДЫҢ АУДАРЫЛУ МƏСЕЛЕЛЕРІ ...................................................................................................... 28 
Т.Б. Əділова, . Г.К. Кенжетаева 
ШЕРХАН МҰРТАЗАНЫҢ «БОЙТҰМАР» АТТЫ ШЫҒАРМАСЫНДАҒЫ ҚАРАТПА  
СӨЗДЕРДІ АҒЫЛШЫН ТІЛІНЕ АУДАРУ ЕРЕКШЕЛІКТЕРІ .................................................................. 31 
A.B. Bektassova  
TRANSLATION OF ANTHROPONYMS IN F.COOPER’S NOVEL  
«THE LAST OF THE MOHICANS» INTO RUSSIAN LANGUAGE ............................................................ 33 
Э.К.Бектурова  
СПОСОБЫ ПЕРЕВОДА МЕТАФОРЫ С АНГЛИЙСКОГО ЯЗЫКА НА РУССКИЙ ЯЗЫК .................. 36 
S.Berkimbaeva 
LANGUAGE PICTURE OF THE WORLD AND INTERACTION OF CULTURES .................................... 40 
G.Z. Beysembayeva, L.K. Shagirova  
PECULIARITIES OF ABAY’S TRANSLATION ........................................................................................... 41 
А.К.Бутабаева  
НАРОДНАЯ СКАЗКА В АСПЕКТЕ ПЕРЕВОДА (НА МАТЕРИАЛЕ АНГЛИЙСКОГО,  
КАЗАХСКОГО И РУССКОГО ЯЗЫКОВ ..................................................................................................... 44 
A.K.Butabayeva, G.S. Sharipova 
TRANSLATOLOGICAL LINGUODIDACTICS ............................................................................................. 47 
Г.К. Дайрабекова, М.М. Малбақов  
АҒЫЛШЫН ТІЛІНДЕГІ ҚОС СӨЗДЕРДІҢ ҚАЗАҚ ТІЛІНДЕ БЕРІЛУ ПРОЦЕСІНДЕГІ  
АУДАРМА ТЕОРИЯСЫНЫҢ НЕГІЗДЕРІ ................................................................................................... 50 
Д.Ж.Дауылова  
Э. ПОНЫҢ «АЛТЫН ҚОҢЫЗ» ƏҢГІМЕСІНДЕГІ РЕАЛИЯЛАРДЫҢ АУДАРЫЛУ  
СТРАТЕГИЯСЫ .............................................................................................................................................. 53 
З.А.Досжан, Л.Ж.Мұсалы  
ПРОЗА АУДАРМАСЫНЫҢ БАЛАМАЛЫҒЫ (М. ƏУЕЗОВТЫҢ «ҚИЛЫ ЗАМАН»  
ПОВЕСІНІҢ ОРЫС ТІЛІНДЕГІ АУДАРМАСЫ НЕГІЗІНДЕ ..................................................................... 58 
Г.С. Жабигенова  
ВЛИЯНИЕ «СЛОВ НАЗИДАНИЯ» АБАЯ КУНАНБАЕВА НА КУЛЬТУРУ КАЗАХОВ ....................... 60 
Г.Н.Жаманаева  
К ВОПРОСУО ФОРМИРОВАНИИ МЕЖКУЛЬТУРНОЙ КОМПЕТЕНЦИИ .......................................... 64 
Э.Т.Жанысбекова  
МИФ В СТРУКТУРЕ ПОВЕСТВОВАТЕЛЬНОГО ТЕКСТА (НА МАТЕРИАЛЕ  
СОВРЕМЕННОЙ КАЗАХСТАНСКОЙ ПРОЗЫ........................................................................................... 66 



233 
 

Д.С. Икапова  
ПСИХОЛОГО-ПЕДАГОГИЧЕСКИЕ ОСНОВЫ НРАВСТВЕННО-ЭСТЕТИЧЕСКОГО  
ВОСПИТАНИЯ В ТРУДАХ М.О. АУЭЗОВА .............................................................................................. 72 
А. Ж.Исатай  
ПƏН МЕН ТІЛДІ КІРІКТІРІП ОҚЫТУДАҒЫ КƏСІБИ ҚҰЗЫРЕТТІ  
ҚАЛЫПТАСТЫРУДЫҢ ТЕОРИЯЛЫҚ НЕГІЗДЕРІ ................................................................................... 75 
М.К. Ідіріс, Г.К. Кенжетаева 
ЛИНГВИСТИКАДАҒЫ «ЭМОЦИЯ» ЖƏНЕ «ЭМОЦИОНАЛДЫ ЖАҒДАЙ»  
ҰҒЫМДАРЫ МƏСЕЛЕСІ .............................................................................................................................. 77 
С.Д. Cейденова, Шань Шиго 
НЕКОТОРЫЕ ТРУДНОСТИ СИНХРОННОГО ПЕРЕВОДА ПУБЛИЧНОЙ РЕЧИ ................................ 80 
Ф. Кадырбекқызы  
УЗУАЛЬНЫЕ И ОККАЗИОНАЛЬНЫЕ ИНОЯЗЫЧНЫЕ ЗАИМСТВОВАНИЯ  
В КАЗАХСКОМ И РУССКОМ ЯЗЫКА ........................................................................................................ 82 
M.Zh. Kalibayeva, A.Zh. Zhaparova 
TRANSLATORS’ FALSE FRIENDS IN ENGLISH BASED ON PUBLISTICNEWS ................................... 86 
А.Г.Калиева , А.Ж. Жапарова 
ТРУДНОСТИ ПЕРЕВОДА АНИМАЦИОННЫХ ФИЛЬМОВ .................................................................... 88 
G.S.Kuandykova  
ADDRESS FORMS AS A MEANS OF SPEECH ETIQUETTE (ON THE EXAMPLE  
OF THE ENGLISH AND RUSSIAN LANGUAGES ....................................................................................... 92 
K. Aitbayeva, Zh. Dadebayev 
LINGUISTIC ASPECTS OF POETRY TRANSLATION (BASED ON ABAI'S  
POEM «QAQTAGANAQKUMISTEI KEN MANDAILY»)  .......................................................................... 95 
Г.Қ. Қазыбек, Г.Д.Айтжанова  
ҚАСЫМ АМАНЖОЛОВ-АУДАРМАШЫ .................................................................................................... 98 
Г.Қ. Қазыбек, Го Ин  
汉俄同声传译中的转换研究............................................................................................................................ 103 
G.K. Kаzуbеk, Zһ.N.Nurkһаnоv, У.А. Mоrugоvа 
MОTІОN PІСTURЕ ІNTЕRPRЕTАTІОN АS А PАRTІTІОNЕD KІND ОF  
SІMULTАNЕОUS TRАNSLАTІОN................................................................................................................ 106 
Д.С. Қырғызбай , Э.Т. Жанысбекова  
КОНЦЕПТ ТІЛДІҢ ƏЛЕМДІК БЕЙНЕСІ  .................................................................................................... 110 
А. Нещадим, А.Ж. Жапарова 
ПРОБЛЕМЫ ПЕРЕВОДА ВЫМЫШЛЕННЫХ И РЕАЛЬНЫХ АНТРОПОНИМОВ  
И ТОПОНИМОВ ............................................................................................................................................. 117 
А. Нұрланқызы  
ФРАЗЕОЛОГИЯЛЫҚ МАҒЫНАНЫҢ МОТИВАЦИЯСЫНЫҢ ТҮРЛЕРІ .............................................. 120 
M. K. Makhadiyeva  
LINGUOCULTURAL AND STRUCTURAL-SEMANTIC PECULARITIES OF KAZAKH FOLK  
TALES IN TRANSLATION ASPECT ............................................................................................................. 123 
Г.С. Омарбаева  
ОСНОВНЫЕ ВОПРОСЫ ПРИ ОБУЧЕНИИ АУДИРОВАНИЮ НА ИНОСТРАННОМ ЯЗЫКЕ ........... 125 
M.S. Ongarbayeva, R.M. Tayeva , A.K. Valyeva  
CORPUS LINGUISTICS IN TEACHING FOREIGN LANGUAGES (ON THE EXAMPLE 
OF ENGLISH LANGUAGE ............................................................................................................................. 129 
A.R Ramazanova  
RHETORICAL DEVICES USED IN POLITICAL SPEECHES BY JOE BIDEN .......................................... 132 
S.D. Seidenova, A. Nuradinova  
FEATURES OF FACE-TO-FACE AND TELEPHONE CONVERSATIONS  
INTERPRETATIONS ....................................................................................................................................... 134 
S.D. Seidenova, N. Uzakbergenova  
THE ADVANTAGES AND DIFFICULTIES OF SIMULTANEOUS INTERPRETING ............................... 138 
A. Seisenova, T. Esembekov  
USE OF GENDER PHRASEOLOGICAL UNITS IN KAZAKH AND ENGLISH ......................................... 140 
A. Shalbayeva, A. Zh. Zhaparova  
TRANSLATION OF H. C. ANDERSEN’S FAIRY TALES FOR YOUNG CHILDREN ............................... 145 
Г.А. Таирова  
О РУССКОЯЗЫЧНЫХ ИЗДАНИЯХ РОМАНА Ч.ДИККЕНСА «ОЛИВЕР ТВИСТ»  
(ИСТОРИКО-ЛИТЕРАТУРНЫЙ ЭКСКУРС ................................................................................................ 149 
A.D. Tazhibayeva  
ETHNOMARKERS AND THEIR TRANSLATION OF THE POETRY OF OLZHAS SULEIMENOV ....... 152 
 



234 
 

A.D. Tazhibayeva  
TRANSLATION OF ETHNOGRAPHISMS BASED ON JACK LONDON’S NOVEL  
«ADVENTURE ................................................................................................................................................. 155 
Р.А. Төреханова, Б.Т. Қалмаханбетова, Ж.О.Бекбулатова  
КӨРКЕМ АУДАРМА ЖƏНЕ ОНЫҢ ЕРЕКШЕЛІКТЕРІ ............................................................................ 157 
А.С. Тараков, Ли Яньян  
ТРУДНОСТИ ПЕРЕВОДА АФОРИЗМОВ КОНФУЦИЯ ............................................................................ 160 
С. Тəшімбай  
ТҰЛҒАЛАНУЫ МЕН МАҒЫНАЛЫҚ ЖАҒЫНАН АЙЫРМАШЫЛЫҒЫ БАР КӨП  
МАҒЫНАЛЫ СӨЗДЕР ................................................................................................................................... 163 
A.M. Uzakbayeva 
MENTAL CONCEPTUAL REFLECTION OF THE WORLDVIEW ............................................................. 166 

 
БОЛАШАҚ МҰҒАЛІМДЕР МЕН АУДАРМАШЫЛАРДЫ КƏСІБИ ДАЯРЛАУДЫҢ  

ТЕОРИЯСЫ МЕН ƏДІСТЕМЕСІ 
 

A.Zh. Aksholakova, K.K. Kenzekanova  
THE EFFECTS OF GLOBALIZATION ON EDUCATION IN KAZAKHSTAN .......................................... 168 
Н. Ə. Əміреев, З.Уралова, Р.Каримбаева  
ТІЛ – ҰЛТТЫҢ РУХАНИ ҚАЗЫНАСЫ ....................................................................................................... 171 
G.B. Burabayeva, M.S. Ongarbayeva  
METHODOLOGICAL PECUALRITIES OF THE PUPIL`S INDEPENDENT WORK ORGANIZATION 
 IN THE TEACHING A FOREIGN LANGUAGE ........................................................................................... 176 
K.K. Kenzhekanova, A.Zh. Aksholakova  
METHODS OF IMPROVING THE PHONETIC SKILLS IN FOREIGN LANGUAGE LESSONS .............. 178 
O. Kuratowa, S. Nowikowa 
DER LEHRER ALS EINE WICHTIGE FIGUR IM BILDUNGSSYSTEM .................................................... 182 
А.Ж. Құрманаева  
«СҰЛУЛЫҚ» КОНЦЕПТІСІНІҢ МАҒЫНАЛАР ЖҮЙЕСІ ........................................................................ 185 
Н.М Исатай  
ХАРАКТЕРНЫЕ ОСОБЕННОСТИ УПОТРЕБЛЕНИЯ ИДИОМ В ПОЛИТИЧЕСКОМ  
ДИСКУРСЕ РАЗНОСИСТЕМНЫХ ЯЗЫКОВ ............................................................................................. 189 
Ш.М. Макатаева  
КОММУНИКАТИВНЫЙ ПОДХОД В ОБУЧЕНИИ ИННОСТРАННОМУ ЯЗЫКУ ............................... 192 
А.Т. Мухамедияр, Д.Ю. Алтайбаева  
АҒЫЛШЫН ТІЛІНДЕ ОҚЫЛЫМДЫ ЖАТТЫҚТЫРА ОТЫРЫП,  
ЛИНГВОМƏДЕНИ ҚҰЗЫРЕТТІЛІКТІ ҚАЛЫПТАСТЫРУ ...................................................................... 195 
А.Н. Садуахас, Г.Қ. Бекқожанова  
ЛИНГВИСТИКА ТҰРҒЫСЫНАН ЖАРНАМА МƏТІНІН ЗЕРТТЕУ ....................................................... 199 
A.E. Rakhimbayeva 
HOW TO AVOID BECOMING A VICTIM OF YOUR FEARS, THINKING AND BELIEF ....................... 201 

 
ОРТА МЕКТЕП ПЕН ЖОО-ДА ШЕТ ТІЛДЕРІН ОҚЫТУДЫҢ  

ЗАМАНАУИ ТЕХНОЛОГИЯЛАРЫ 
 
N. Amanbekova , A. Moldassanova, D. Kurmangaliyeva  
CURRENT TRENDS OF DIGITAL LEARNING IN TECHNICAL UNIVERSITIES ................................... 205 
Г.З. Бейсембаева, М.Р. Айтқазы  
ЖОҒАРҒЫ ОҚУ ОРЫНДАРЫНДАҒЫ ДЕНСАУЛЫҚТЫ САҚТАУ ТЕХНОЛОГИЯЛАРЫ ................ 207 
G. Gabdkarimova  
THE PECULIARITIES OF NEURO-LINGUISTIC PROGRAMMING .......................................................... 210 
G.A.Karybayeva 
ONLINE FOREIGN LANGUAGE TEACHING .............................................................................................. 213 
Y.A. Morugova, Zh.N. Nurkhanov  
IMPLEMENTATION OF MODERN TECHNOLOGIES INTO LANGUAGE RELATED  
EDUCATIONAL PROGRAMS ........................................................................................................................ 215 
С.В. Новикова, О.А. Куратова  
ИСПОЛЬЗОВАНИЕ ИНФОРМАЦИОННЫХ ТЕХНОЛОГИЙ КАК СРЕДСТВА  
ОБУЧЕНИЯ ИНОСТРАННОМУ ЯЗЫКУ ..................................................................................................... 221 
R.I. Abilkayirov, R.K. Sadykova 
FORMATION OF LANGUAGE COMPETENCE OF FUTURE ENGLISH LANGUAGE SPECIALISTS  
USING MODERN TECHNOLOGIES .............................................................................................................. 224 
А.C. Карыбаева  
РАЗВИТИЕ ЛИНГВОКУЛЬТУРОЛОГИИ С ПОЗИЦИИ АНТРОПОЦЕНТРИЧЕСКОЙ  
ПАРАДИГМЫ И ЕЕ ВЗАИМОСВЯЗЬ С ПЕРЕВОДОВЕДЕНИЕМ...........................................................226



Ғылыми басылым 

«ФИЛОЛОГИЯ, ЛИНГВОДИДАКТИКА ЖƏНЕ АУДАРМАТАНУ: 
ӨЗЕКТІ МƏСЕЛЕЛЕРІ МЕН ДАМУ ТЕНДЕНЦИЯЛАРЫ» 

атты халықаралық ғылыми жəне оқу-əдістемелік конференция 
МАТЕРИАЛДАРЫ 

Жинақтағы мақалалар автордың редакциялауымен жарық көрді

Компьютерде беттеген М. Өткірбай  
Мұқабасын көркемдеген А. Айымбетов 

ИБ № 14009 
Басуға 26.11.2019 жылы қол қойылды. Формат 60х841/8. 
Көлемі 14,5 б. т. Тапсырыс № 14312. Таралымы 10 дана. 
Əл-Фараби атындағы Қазақ ұлттық университетінің 

«Қазақ университеті» баспа үйі. 
050040, Алматы қаласы, əл-Фараби даңғылы, 71. 

«Қазақ университеті» баспа үйі баспаханасында басылды. 


