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The article is devoted to the development of tourism entrepreneurship in the Kazakhstan’s segment of the Silk Road. The experience of foreign countries in the modeling of tourism management has been analyzed. The competitive advantages and disadvantages of the tourist services’ market have been revealed and justified. On the basis of the research authors offer to apply the model from the center to the periphery, describe the competitive advantages, factors which constrain the development of tourism, formulate the main objectives of the development of tourism activity
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