УМР:
1.4 Количество учебно-методических статей.
IMAGE DISCOURSE AS A KIND OF IDEOLOGICAL DISCURSIVE PRACTICES /Материалы XIX Международной научно-теоретической конференции "Язык как мягкая сила".- Алматы, 2016.

[image: C:\Users\ikhsangalieva\AppData\Local\Temp\Rar$DIa0.455\image-11-05-16-11-23.jpeg]
[image: C:\Users\ikhsangalieva\AppData\Local\Temp\Rar$DIa0.527\image-11-05-16-11-23-1.jpeg]
[image: C:\Users\ikhsangalieva\AppData\Local\Temp\Rar$DIa0.036\image-11-05-16-11-23-2.jpeg]
[image: C:\Users\ikhsangalieva\AppData\Local\Temp\Rar$DIa0.529\image-11-05-16-11-23-3.jpeg]
[image: C:\Users\ikhsangalieva\AppData\Local\Temp\Rar$DIa0.475\image-11-05-16-11-23-4.jpeg]
[image: C:\Users\ikhsangalieva\AppData\Local\Temp\Rar$DIa0.197\image-11-05-16-11-23-5.jpeg]
[image: C:\Users\ikhsangalieva\AppData\Local\Temp\Rar$DIa0.107\image-11-05-16-11-23-6.jpeg]
[image: C:\Users\ikhsangalieva\AppData\Local\Temp\Rar$DIa0.489\image-11-05-16-11-23-7.jpeg]
[image: C:\Users\ikhsangalieva\AppData\Local\Temp\Rar$DIa0.205\image-11-05-16-11-23-8.jpeg]


image7.jpeg
« image discourse texts, the intentions of the authors of which are not connected with the
formation of the image, however, these texts affect the basic subject of the image of the PR.
(journalistic texts and the texts of advertsing sales).

As D.M. Mazhorov notes, to the text runs o image-making function, it is necessary 10 have at
least two main features: a perceptual unit (ID of perceived subject / object) and explicitly /
implicitly expressed communication of perceptual units with content-factual and / or content-
conceptual information 6, 303].

Perceptual unit is one of the key elements of image-making texts. It is such a minimal unit of
text that i able to link the content-factual and content-conceptual information ext with imaging
object. It is verbalized cither (a text element), or expressed nonverbally is a visual (a picture or
sign). Perceptual unit of image-making text differentiated by type of perception of target groups:
perceived directly or indirectly. Depending on the stage of the life cycle of perceptual units, it
cannot just be a pointer to the base subject of PR, but also to bear a certain image characteristics [5.
28-34]

Image-making texts, as indicated by L.G. Egorova, on the one hand, are guided by
stereotypes. on the other — are branding individualize signs. Hence the “double model” of linguistic
material devices: one part is the standard language of stereotypical assessments, in the other, there
are rhetorical devices of allegorical (indirect) characte, carve the perception of stereotypes [7, 116].

According 10 the viewpoint of B.Y. Erdyneeva, image-making text is the special type of
media texts containing the image characteristics, transmitted the relevant language means, forming
the image of the subject / object. Its key feature lies in the fact that the image-making text operates
mainly in mass communication.

According to B.U. Erdyneev 1o form the desired image 1o the subjects of the image
‘communication it is necessary to develop an appropriate communication strategy, {0 prepare the
necessary language resources for use in the discourse. Making the right discourse is directly related
10 the level of linguistic competence of subjects of mass communication, which must choose the
most appropriate present themes and concepts for the introduction into the mass consciousness.
However. the functioning of the media s closely related to the understanding (or disclosure) and the
subsequent interpretation of the existing reality, with the comprehension of the meaning of social
and cultural values of characters.

The image-text, as well as the media text at the same time facing the reflected reality, to the
impact subject and the perceiving object. In connection with this media text is based on the
reflection of reality, already reffacted in the minds of journalists. And in its content and certainty of
completion of the internal media text as a modified image of the text becomes a material carrier of a
special type of knowledge, which is aimed at to bring about changes in behavior or spiritual realm
audience [$, 28-34].

One of the most common forms of moder media texts are the existence of language,
affecting the flow of language processes.

For our research media texts are interested, which form the medi

“This media text as a result of socially oriented activities of journalists and the process of
interaction with the audience is the kind of “snapshot” of the society. ;

Media texts are an integral component of the media discourse. Treatmer a
for an integrative approach to the study of its verbal level, which would lin
linguistic resources with informative speech subjects of activity w
understanding.

“The structure of media text is determined by the structure of
specifics of the language picture of the world.
Media text as an information product reflects

texts, determine its me
The illocuti
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‘The author of media text must demonstrate psychological competence, which consists in the
knowledge of the views, needs and expectations of the recipient that will allow him to build
adequate causal relationships, to show persuasive power and involve the destination in the described

ituation. The information in the media text should correspond to the strategy of forming an object

image.

The relevance of our investigation due to the special characteristics of media texts as dynamic

iconic formations, objectifying themselves in the ever-changing informational picture of the world,
is a powerful factor of influence on the consciousness of the recipient, the changes in which are

determined by the received information. 2 i
Media texts arc one of the main components of media discourse, which organizes and

struetures the rapid flow of information i the globalizing society. &
‘The traditional linguistics defines the text as “united semantic communication sequence of

iconic units, which are the basic properties of coherence and integrity” [8, 507).

In the media discourse the concept of text is significantly expanding its borders, beyond the
level of verbal sign systems, representing a sequence of characters of different semiotic systems.
(linguistic, graphic. audio, visual) and coded meanings that atribute text of his destination.

The media text form at the moment a new language policy, linguistic taste of the era and the
processes developing in them that will determine the shape of the lterary language in 10-20 years.

By virtue of its absolute domination of the couniry's media space the media texts today form
the core of contemporary culture, and therefore characterized by a close scrutiny and study on the
part of domestic linguists. Media text differs from the texts of other functional styles by closer
relation with the wide area of social consciousness, which contains a variety of socio-cultural and
ideological relations.

It is known that a media text must possess semantic, syntactic and pragmatic adequacy,
objectively reflect the reality, and have a slender structural and compositional organization, as well
as 1o provide value to the consumer of information.

“The texts of the latest mass media had the significant impact on the overall system style, the
composition and structure of functioning language, which led to the decline of the autocracy of
fiction in the language definition rules. The media texts played an important role in the acqui
of oral form of modern literary language of authority and importance, along with writing, which led
0 the functional elash of lterary language with colloguial.

According to V. G. Kostomarov, “for this new text group is specific mostly straight-utiltarian
use of stylistic resources as the basis of standards and expression involving only the language
diversity, reliance on contextual meaning while simultaneously ignoring the true colors of shades of
stylistic expressive means, as well as the imperative of using the forms of objectification of texts,
especially the new atitudes of oral, written and visual communication of information” [9, 219).

The end of XX — beginning of XXI century are characterized by an aggressive attack of media.
texts on the spoken field and more active penetration of unliterary phenomena in public
which was limited to occurrences of similar elements by official ideological censorship. The
of the phenomenon of the mass media is now the priority, due to the fact that the

represent the significant source for individual information about naty
basis of which the individual takes the vital decision. i
‘The media texts focused on the optimization of language
situation of trust between the sender and the addressee. The me
sender, but dispute with the addressee, to attract his attention, to w
‘Thus, the sender controls the process of suggestion, in an
the certain state and induce him to adopt the necessary point of Vi
I, Levenkova ER Britanskiy i amerikanskiy politicheski
Levenkova. - Samara, 2010. - S. 37. 3
2. Shefer, 0.V, Imidzhevyy diskurs kak sposob stimuli
ryinke / O.V. Shefer // Slovo, vyiskazyivanie, tekst v kognit
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peychologicall in the commnication process. The key conceps of juidical insalting is the concept of indecent
Cxpressions. The mansscripe presents the problem of indecent forms of expression’s esablshing i the linguistic
xperology. a communicative situstion in which verbal insult is prescoied by stmulus-response. construction is
considered.

‘Key wonds:verbal axzression. insuling. indecentform o expression. simubs-response consiruction’

Cpean siorix Kl SIHKD (KOMMYWHKSTHEHOR, NOSHABSTEALHOR,
cTETHIECKOR, BATHHCCKOH  3P.) YICHHE BRICITIOT TAKYIO €10 ECTECTBCHIYIO
MHBCKTWEHAR ByHKIIIA ALK, XOTOPaS HCPIIPHEHO CBSSSHA C BUIMOXHOCTSO (W
~HEOGXOHMOCTLI0) TBOpHECKOFo Menoass0gatis ci0sa (1, 46]. Henowenwe Stol
HOCHTE?8 A344K3 TaK e CCTECTBEHHO, KIK W BLIIOIHCHHE KOMMYHHKSTHEHOH W TPOSX )
OButcH3BECTHO, “TO BCE HPOAL MHPa GOAEE IIH MeHEE OIMHAKOBO CCOPATES  Gp

nscpemt 8 ccroptreanoh, 7300f. menpucsacuoh  2uoR oo
9] Pasaiasor n¢ paomOSKIHOCTH Petesol arpeccin. C 010K CTOpoHS,





image1.jpeg
A
i, SRS ﬁ y : Jlia
KIMEP UNIVERSITY bt BT

«TIA-K¥PAA - KYATTBI KYII»
ATTHI XaABIKAPAABIK FHLABIMU-TEOPHSIABIK
Komepentms
MATEPUAAAAPBI
29-cayip 2016 .

MATEPVA/ABI
MeXAYHapOAHOV Hay YHO-TeOPeTNIeCKOM
KoH(pepeHII
«SI3bIK KAK MSITKASL CUAA»

29 anipeast 2016 1.

MATERIALS
of International Scientific-theoretical Conference
«LANGUAGE AS A SOFT POWER»
April 29™ 2016

o,




image2.jpeg
MATIPAA ascomda
IT0d szudoi MATTPSA
Under the aegis of MAPRYAL

On-apatu arsnaan KasaK yaTTIK yiisepar
@uaoaors Ko are Tiazepi daryuteri
Kaam ria Siaise xare eypona iazepi Kadeapacit
Cyaeitvian Aesipes ar. ynwepcier
KUMOI ymneparreri

Kasaxcran Pecriydamace Tayeacisairinis 25 Abaawirina apHaran

XIX Axaron oxyaapi
TIA-KYPAA ~ KYATTBI KYIII
AT XaAHKAPAAIK FLAMMH-TEOPHAANK KOHpPEHIITACHNL

MATEPMAAAAPI

Kasaxcwst narmtona s yiotneparrer s, aai-0apatit

paKyaLTET (L1010 M NIPOX ASHKOD
Kaeapa OGUICIO A3HKOMAII I EBPOTEHCKIX ASHKOR
Vinmeposrrer . Cyaeiiwana Aewupea
Yineparrer KUMOIT
MATEPHAABL
XIX MeAAYIapO IOt Hayio-TeopeTIIecKoit KoHpepenunt
Axartoncre sremis
A3BIK KAK MATKAS CHAA,
nocuseof 25-Aerio wesamcinocTs Pecryd kit Kasaxcran

Kazakh National University al-Farabi
Faculty of Philology and World Languages
Department of General Linguistics and European Languages
University Suleyman Demirel
KIMEP University
MATERIALS

of the XIX International Scientific-Theoretical Conference
Akhanov readings.
LANGUAGE AS A SOFT POWER
devoted to the 25th anniversary of Independence of the Republic of Kazakhstan





image3.jpeg
VIIK $081

BEK 812
T
Tox ofmeit peraxtuneii
AokTopa (tooreeKinx nayk npodeccopa 21, Cyreitvenoaoit
Madueaa I'B,, Vamosa JK M. Bexmexuposa C.5. BopuGacea I'A.
o3

«Tin-kypan — kyarThi kym: XIX XanbiKapatbik FLIbIMH-TEOPHATK
KondepeniA MaTepUALIapE, (SIIIK KAK MATKAS CHAQN: MATEPHATH
XIX MeAayHapoaHoli HayuHo-TeopeTideckoll Kondepenuum. «Language
as a Soft Power»: materials of the XIX international scientific theoretical
conference. — Anaru: Kaz¥, 2016. ~ 326 6. - Ka3., pyc., anri.

ISBN  978-601-04-0008-5

COOpHIK MTCPHAIOR BKTIOWAET TEKCTH JOKIAT0B H cooGueHtii
yuactwmkon  XIX  MemuyHapomHoli  HAY4HO-TEOPETHYECKOIH
Kondepenun «SI3bK Kak MArKas cidy. CGOPHUK MOMTOTOBTCH Ha.
Kajpeape OBILETO A3BIKOIMAMMA W EBPONCHCKHX FIBIKOB (aKyIBTETa
@uioTorn W MHPOBHX  %3bKOB Ka)IXCKOTO  HAIOHATSHOFO
yhiepeiTeTa . anb-GapaGi. Bee nyGAMKLA A2OTCA B ABTOPCKON
peaKii.

ISBN 978-601-04-0008-5





image4.jpeg
CONEPKAHHE

TUIEHAP/IBIK MOKITIC *** TLIEHAPHOE 3ACEJAHHE

Nacany.am B. Ko py-raiina cofreuivutepi ~ xarmkrx i yersmns (raorrorenesnis §
awaarna)

Axontesa 9B SKoBME ACTEKTH MHTPALONNIX. TPOLECCOB: MHTBOIKOTOMACCKHE |5
Axemvcaniosa %K. Kowuent sonaspeaian (rocTenpincrso) 19
Cwacyoea K.C, Epnazaposa 3. Tipenogamane IWTepaTyp 1 NEpOTHON wbike: 24
CHMBOTHECKHH AECT HAM TIEAATOTINECKAS HEOBXOUNOCTE

TIAAIH KYATTHI KYIIII KOHE TIA KYATBI
SI3BIK CUABL M CUAA SI3BIKA

29
31

Abaeaa JK.C. O oTHBILIN WByNEIIA PYCEKORD F1biKa B By
Aisiazaemooa M.M. K noripocy o CooTHOUIHHN CTATHH SIrOT0BKA W TEKCTa Crars (2
MATEpHAIE KasaXCTaNCKIN raser)

Baieapuna T.IT. (1082 1012 KaK CHILIETETSETHO WaNeHENHH AIHKOBOT KapTHL Mipa 34
(1 MATEpIAT COLIAIHO-HHTBHCTHECKHX TIPOSKTOR)

Epwetexnea 9.K. Tlommnsccrie onenions b nyGamuicTieckom ancrypee PK 38
Hxeanzaruesa I'K.. Hypweanosa A.C. Image Discourse as a Kind of Ideological 43
Discursive Practices
Kapuuncakosa PJL. Kowyisarusias cutyaius winextusioro muckasusanua (s 47
AMHTBOOKCTEPTHOR NpaKTIHKH)
Kouymesun J1.B. Phonosemantic Aspect of Gender-Oriented Advertising Texts st
Maduesa I.5., Madueoa L5, S5k Kax oh s PECyPCOR «ATKOT CHIED) B COBPENEHHOM 54
MHpe (K NI0CTaHOBKE P0G cN)
Mysauseaa 3. Y. Sowix xax warkas ca 58
Myprauna B.K. S xax noawmiviecKini n Ky sTYpHsii pecype rocyaapetsa 61
Poxanosa P. Tia ~ kyaiperri kyu 64
Cawuzyauna @.T. MawunyxTwsiii TOTEHINAN IDEUEIEHTHIX (BeHOMEHOB B ACKypEe 68
pexnav

TayGaes JK.T. Dnomwiepiin KypHIHMIGK-TPINMATHKASK TOTACTHpHAYN  Men 71
aiipeiKiua epexEniKTep

Taycozaposa A.K. Tin KuseTinin KiKTHFHCTH KFIGATTAPH
laxun A.A., Beicenosa .C. Slsmxonse ynpens b Texcre

TIA - BACTBI PYXAH! K¥HABLABIK
A3BIK KAK BAXKHEVIIAS AYXOBHASI [IEHHOCTD

Axxos06 0.0, KaiwipGexosa ¥.C. NeKCHKaaHK Napaiirsa XoHe NapaNTMAAKK
Karuinac

Axxysosa A.A. TiaAiK KOMMYRIKAIIA HOPMAAAPHIHHA epeKieAiKTepi
Ayicentacsa . lemeraix onepain seprieayi

Kadanosa K.X. 534K Kax BaAHEiIax AyXOBHAA eHHOCTH

Mntarxyaosa M.A. Kasak 1ia Giaisinuer T Teopiacis weriari yrianaapst
Kasuuex I'K. Kyma 0. - Kasax 6a1aaap aeOuerisist ay Aapsasicit
KicmayGaes K.B. Tia xave xiranxana xisweri





image5.jpeg
3 Fatnepun P TpoGinesut nrmcrn // Honoe s murcrne. — 1980, ~Boin. 9. - C, 568,
3 Homson £ Siixosts IpeeNCTBENNOCTS b mpovecce Ibpevisaun nommiieckns peatnil CLIA //
Becrmine MocKoBcKoro yunbepeiTera. — Cep. 19, JHHTBHCTIKA 1 MEAKYVTYPHEA KONMYHHKALNA. ~ M.,
2000, - 3.~ C. 66-T8

S Lapacsa MP. Peywosa OJ1 ubowinns ik JWATBICTIIECKoe smicine (4 MaTcpuate

conpeveiioro aurafckoro 33Ka) // Hexotopsie npoGeNs repuanckoft woaorin — Tairopes:, 2000

—C.314

6. Byacos P.A. Ouepian o sassomanio / oa pex. B.A. Cepedpen
axazesunn wayk CCCP, 1953, — 356 ¢.

7. Apanoea H.C. Fadpeus // Ssxosanne. BIC.
590,

8. Cenuurauna E.I1. Inenin pyGekoro AswKka: Creikype: yieS. nocods
2006, 151 c.

osa. — M. Msmareaserno.

M.: Bosuias Poccnickas onukoneans, 2000

. ~ M.: Bcuan wkona.

IMAGE DISCOURSE AS A KIND OF IDEOLOGICAL DISCURSIVE PRACTICES

Ikhsangatieva G.K., Nurchanova Zh.S.
‘Al-Farabi KazNU, Almaty, Kezakhstan
gk iklsanamailru

I anice the image discourse by means of which the state and public institutes carry out elf-presentaton is

analyzed, consiruct and advance n light,favorabl to them, thse or those images of the reality surrounding us In the
work the main feaures of an image discourse are considered. The analyss of texts of mass nformation from positons
of consirctive and style vectors are allowed to draw the conclusion on existence of special group of image-forming

texts.
ey words: image-forming, image discourse, discurive straegy, image-forming lexs. information policy.

discursive practice, discursive aiculaions.

B CraTie AHAMOHPYETCH NNITACEL AUCKYPC, OSPEICTION KOTOPOTO FOCYIPTREHHNE i OBUIECTACHHME
HCTHTY T OSyICTRAOT CANOTPEIRITALIN, KONCTPYWPYIOT  pOBHIIOT B BHITOUHON ALTA M COCTE TE A HHME
ofipa, OXpyROIER 1 ACHCTRTEALNOCTH. B PAGOTE PACCNATPHBRIOTCH OSHOBHH HEPTH HNIKEBOFD AHCKYPER.
A TEXC100 MACCOROH NAOPMBLLIN ¢ MOULHE KOHETPYKTHBHO-CTIIESHX BEKTOPOB 080N CIENATS BBOA O

CyIcETO0BaMHM 0GOBO YN ML COTPIOUIE TERETOD.
Kikoweame C108a: 10X UpoGIE, wUDIEENE OUCKYPE, DUCKYPCNGA Cmpamez, 1 e

ek, nDOPNGIRUONHGA TG, QUCKYEUGHGS PAKITUKG, OUCKYPCUSNSE GPIAY AL

Any discourse is formed according to certain rules, elected the discursive articulation. The
content of concepts in different contexts has various manifestations, depending on the background
knowledge of the destination.

Among the discourses i s chosen the image discourse, which has ts own characteristis that
distinguish it from other types of discursive practices.

“Today image discourse is the powerful resource by which state and public institutions carry
out self-presentation, design and promote the different images of reality around us in a favorable

light.

This type of discourse reproduces the submission of specific people about the world, thus.
becoming a kind of symbolic reality with the accepted norms of behavior init. Most researchers say
that branding discourses may pose the real threat to humanity, because cause serious changes in the
life of society. As a result, more and more there is a need *to predict the development
discourse and the field created therein values™ 1, 37].

‘Certain image discourse understood as a set of image-making texts that integrate
visual components, translating certain characteristics of the subject / objeet of the im
communication process. The main features of image discourse that distinguish it
discourses are: 2
- texts, which form an image discourse, one common to form a certain i
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~ image material is characterized by a positive direction: to form a positive image of the
subject / object. Even the narration of the problem or the difficult situation in the image text should
have a positive ton

- feature image-making texts is incentive, which is designed to act in a certain way on the
auditor's judgment about the particular person, organization, event, etc.;

- a characteristi feature of image discourse is the thorough pre-planning.

AS the O.V. Shefer notes, in the image discourse is used almost all ways of speech influence,
namely:

1) introduction of new valueson the basis of which the recipient change their behavior or their
attitude to real

2) changing the structure of the values without introducing new values, with the help of new
messages using already known information about things;

3) changes the semantic feld as a whole to change the relationship of recipient to reality [2,
584-587].

“The basis of image discourse is image-making information delivered to the recipient by means
of communication technologies for the formation necessary for the subject relationships and
experiences about the subject or the object, Image-making information contains the certain concept
or set of them. These concepts have the decisive influence on the perception of the image of
audiences. Attention of the different target groups can focus on different concepts of primary
importance, the presence of all these concepts assures the whole image.

‘Concepts of image define the basic image characteristcs, which has the image carrier. For
example, the image characterisics of politician are divided into biological (such as aggression or
power), communicational (depending on the telegenic type), social (simulating a purely human
characteristics that are considered by public as positive) and mythological (which “summing up” of
the object to the existing stereotypical views), professional (reflecting the requirements of the mass
audience to the outer — and partly inner ~ ideas of this profession description). context, defining the

dependence on his opponent 3, 174].
Al these charact make complex visual structures that make up the image of politi

a sign system. Thus, the image-message appears not just as a text, but as an iconic sign. In this
‘complex is reached the maximum exposure of image communication, as any visual structures are
polysemic: the layer of ts meaning is found moving chain of means and when viewing the image,
You can draw attention to some of them, while not noticing the other [4, 39]. That is why the verbal
message is fixing function of performing iconic and binding sense. Breaking the semantic
ambiguity of iconic characters, the text commits the act of naming by fixing denotative meanings,

“The information transmilted in the course of image communication, can be differentiated on
two bases. The first defines the exterior or the representative of information, the second - an
internal or emotional (transmitting feelings of sympathy, pleasure, excitement, etc.). So, image-
making information is associated with cognitive and semantic elements, and it is designed to.
provide emotional, sensua,aestheic (and through then - management) impacton the perc

{ext serves as the tool 10 share the process of fol'mmg
scientific analysis [5, 28-34].

Analysis of media texts from the standpoint of structural and styfistic.
conclusion about the existence of the special group of image-making texs.

Image-making texts are the group of media texts with a clear identifier of
PR. associated with meaningful and factual, contextual and content inf i
have an impact on the image of the basic subject of PR.

“This group of texts consists of two subgroups:

« image m Mw du





