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K Bonpocy o npunuunax rocyaapcrsennoro PR B Kazaxcrane:
aKTyaJM3auus KOHUENTOB
Cratesi TOCBSIIEHA HCCIEAOBAHUIO  KAYECTBEHHBIX  XapaKTEPUCTHK
BO3JICUCTBHAS M BOCHPHUATHS TOCYJAapCTBEHHOM wuuaeonornn B Kaszaxcrane.
HccnenyroTcst acmekTsl M HPUHLUIBL  rocygapcTBeHHoro PR,  kitodeBbie
OCOOEHHOCTH HH()POPMALMOHHOW MOANEPHKKA OCHOBHBIX  HIACOJOTHMYECKHX
koH1enToB B CMU. ABTOpBI OTMEUaKOT, 4TO COBpeMeHHbINM Ka3axcran mepemien
HAa HOBBIM YpOBEHb (OPMUPOBAHUS HUJEOJOTHUECKOT0 (yHIAMEHTA U €ro
MPEICTABICHHOCTU B PR-KOMMYHHKaAIUSAX.
KuoueBbie cjioBa: rocynapctBeHHbIM PR, uaeonorus, uHbopmaimoHHas

NoJJIepkKa, KazaxcraHckui mytb, CMU.
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On the question of the principles of the state of PR in Kazakhstan: the
actualization of concepts
The article is devoted to the study of qualitative characteristics of exposure
and perception of the state ideology in Kazakhstan. We study the aspects and
principles of government PR, key features of informational support of the main
ideological concepts in the media. The authors note that modern Kazakhstan
moved to a new level of formation of ideological foundation and its representation
in the PR-communications.
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