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Strategic communications in the process of integration and media planning of the Smart
City advertising campaign

The actualization of the topic of “smart cities” is due to the needs of urbanization, overpopulation,
and qualitative and quantitative problems in the organization of modern megacities. The goal-setting of
this concept is to significantly improve the quality of life due to the technological cluster and other
important elements.

The authors of the article analyzed integrated communications in the field of promoting smart
cities and implementing media concepts. Media and social networks have a significant impact on the
process of creating smart cities, being not just media, but also part of marketing. The purpose of the article
is to present the results of studying the processes of media research and media planning, to study the
optimization factors of the existing “smart city” PR campaign in Kazakhstan, to describe the
communication tools, media strategies and technologies of this project.

The main direction of scientific research is a description of modern methods of promotion and
marketing analytics of media and PR campaigns. The authors note that traditional media lose their
previous effectiveness, giving way to digital marketing, digital technologies of targeted and interactive
marketing are becoming the most effective and profitable in terms of media content. The results of the
study were specific proposals on the structure and methodology of media planning for the Smart City
project in Kazakhstan, the practical use of the trial run of the advertising and media campaign to test the
effectiveness and filtering of excess materials; statistics and reporting of digital analytics; remarketing
feedback optimization, SEO optimization and LTV, etc.

Keywords: media planning, Smart City, strategic communications, advertising, target audience.
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«AKBUIIBI KAJ12» KAPHAMA HAYKAHBbIH HHTErPallusA/Iay sKIHe MeuakocnapJiay yaepicinaeri
CTPATerusyibIK KOMMYHUKALMSJIAP

«AKBUIIBl Kada» TaKbIPBIOBIHBIH MAaHBI3IBUIBIFEl YPOAHHU3AIMs, XAJIBIKTBIH THIFBI3 OPHAIACYHI,
Ka3ipri METaroJuCTEPIiH CaH IBIK XKOHE CalaIblK MoceelepiMeH OaiIaHbICThl. byl Ty KbIphIMIaMaHbIH
MakcaThl TEXHOJOTHSIIBIK KJIacTep MEH Oacka Ja MaHbI3[bl SJIEMEHTTEPAiIH apKachlHAa eMip cypy
camachlH €JI9yip JKaKcapTy OOJIBIT TaObIIaIbI.

Makana aBTopiapbl aKbUIIBI KATaTap sl JAMBITY XKOHE Mera KOHIENTUIEPAl SHT13y calachlHIarbl
WHTETpalMsUIaHFaH KOMMYHUKaIUsIapra 3epTTey Kyprizai. BAK jkoHe oleyMeTTiK Keijiep aKbUIIbI
Kalanapabpl Kypy MpoIleciHe aWTapibIKTaill ocep ereni, Oyliap Meawa FaHa eMec, COHBIMEH Karap
MapKETHHTTIH 06J1iri 6061 TaOblIaapl. MaKagaHbIH MaKCaThl - MEIUA-3€PTTEY JKOHE MeIua-Kocmapiay
MPOLIECTEPIH 3EpPTTEY HOTHXKENEpiH YChiHy, KazakcraHmarbl «akbUIIbl Kayia» PR-kaMmaHUsCHIHBIH


mailto:Elena.Dudinova@mail.ru
mailto:Elena.Dudinova@mail.ru
mailto:363695@mail.ru
https://orcid.org/0000-0001-9411-0558
https://orcid.org/0000-0001-9411-0558
https://orcid.org/0000-0002-4860-9806

OHTallNaHAbIpy (HaKTOpIapbIH 3€epTTey, OChl >KOOAHBIH KOMMYHUKALMSUIBIK Kypalgapbl, MeIua-
CTpaTerusuIapbl MEH TEXHOJIOTHSUIAPbIH CHITATTaY.

Foutbimu  3eprreynepain  Herisri OarbIThl - OyKapaiblK akmapar Kypangapel MeH PR-
KaMITaHUSUIAPbl KBUDKBITY MEH MAapKETHHITIK TalJayAblH 3aMaHayd OMICTepiH cumaTTay. ABTOpIap
noctypmi BAK nudpriblk MapkeTHHrKe Ko Oepe OTBIPBIN, OYPBHIHFBI THUIMAUIITIH KOFaNTaabl Jer
CaHaM/Ibl, TAPreTTi )KOHE MHTEPAKTUBTI MAPKETUHITIH LUQPIBIK TEXHOJOTHSIAPH MEIHAIBIK KOHTCHT
TYPFBICBIHAH €H TUIM1 OOJIBIT TaObLIa IbI.

3eprrey Hotmkenepi Kazakcranmarer Smart City sxo0acelH Menna-)ocnapiiayablH KYPbUIBIMBI
MEH 9JIicTeMeci, apThIK MaTepUAIaPAbIH THIMAUIIIT MEH CY3TUIEHYIH TEKCEpy YIIIH KapHaMaJbIK JKOHE
Me/IMa-KaMITaHUSHBIH ChIHAK 9JICTEPiH KOJIJaHy TOKIpHOeci Typalibl HAKThI YChIHBICTAp OOJbI; U PIBIK
AHAJIMTUKA CTATUCTUKACHl YKOHE E€CENTUIIr; peMapKEeTHHT;, Kepi OaiylaHbICThl OHTalmaHaplipy, SEO-
OHTalnanabIpy >xoHe LTV xoHe T1.6.

Kinr ce3nep: memma-xocmapnay, Smart City, crpaTerusuiblKk KOMMYHHKaLUsIIap, jKapHama,
MaKCaTThl ayIUTOPHSL.
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Crparernyeckne KOMMYHUKAIMHU B NIPolecce HHTETPUPOBAHUS M MeIHANIJIAHMPOBAHUSA
PeKJIAMHON KaMIIAHUM «Y MHBIIl TOPOA»

AKTyanuzamusi TeMbl «YMHBIX TOpOJIOB» 0O0yCiOBJI€Ha HOTPEOHOCTSIMH YypOaHU3alMH,
NepeHaceIeHUeM, KauyeCTBEHHbBIMH M KOJIMYECTBEHHBIMH MpOOJIEMaMH OpPraHU3alUU COBPEMEHHBIX
MeranonucoB. Llenenonaranue AaHHON KOHLENIMHM COCTOUT B CYIIECTBEHHOM YIYYIIEHHH KayecTBa
KHM3HM 32 CYET TEXHOJIOIMYECKOr0 KacTepa U IPyrux BaKHBIX 3JIEMEHTOB.

ABTOpBI CTaThM TPOBENM aHAIN3 MWHTEIPUPOBAHHBIX KOMMYHHUKalWi B cdepe MpOIBHIKECHUS
YMHBIX TOpPOJOB M peaju3aluu MeIuiHbIX KoHuenToB. CMMW M couumanbHble CETH OKa3bIBAalOT
CYILLECTBEHHOE BJIMSIHUE Ha MPOIECC CO3aHMsI YMHBIX TOPOJIOB, SIBJISISICh HE IIPOCTO MEANA-HOCUTEISIMH,
HO M 4YacTbio MapkeTuHra. Llenp craTbMm — MpeACTaBUTh pe3yJbTaThl HM3Yy4YEHHs IPOLIECCOB
MeJrancciaeIoBaHns U MeAUarlaHupOBaHus, U3y4YUTh (DaKTOphl ONTUMM3ALMHM, cyllecTByromen PR-
KaMIIaHUM «yMHBIAH ropog» B Kaszaxcrane, omucaTh KOMMYHUKAIIMOHHBIE WHCTPYMEHTHI, MeJua-
CTpaTeruy U TEXHOJIOTMH JaHHOTO MPOEKTA.

OcCHOBHOE HaIlpaBleHHE HAyYHOTO MCCIEIOBAHUS — ONHUCAHHE COBPEMEHHBIX METO/I0B
MPOABIDKEHHSI W MAapKETHHTOBOW aHAIMTHKU Meaua W PR-kaMmmaHwii. ABTOpPBI OTMEYalOT, HTO
TPaJUIIMOHHbBIE MEANA TEPSIOT MPEKHIO Y3PPEKTUBHOCTD, YCTyMas HU(PPOBOMY MapKETHHTY, HanboJee
3¢ (HEeKTUBHBIMU U TPUOBUIBHBIMU C TOYKHM 3pEHUS MEIUIHOrO0 KOHTEHTAa CTaHOBSTCS IM(POBbIE
TEXHOJIOTUM TAapreTUBHOIO M HMHTEPAKTUBHOTO MapKeTWHIa. Pe3yinbTaraMu HCCIEIOBaHMS CTaJH
KOHKPETHBIC MPEUIOKEHHS TI0 CTPYKTYpe M METOJI0OJIOTHU MeauaruianpoBanus npoekra Smart City B
Kazaxcrane, npakTiHueckoe NCIOIb30BaHNE METO/1a MPOOHOTO 3alycKa peKJIaMHO-MEANHHON KaMITaHUH
st TpoBepku d()(HEKTUBHOCTH W (QHIBTPAIlUKM JIMIIHAX MAaTEpUAIOB; CTATUCTHKA W OTYETHOCTH
U POBON aHATTUTHKH; PEMAapKETHHT; ONTUMU3aLus oOpaTHoi cBsi3u, SEO-ontummzanus u LTV u ap.

KnroueBble ciaoBa: MenuaruianupoBanue, Smart City, crparernyeckne KOMMYHHUKAIUH,
peKiama, 1eneBast ay JUTOpHs.
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